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Investor mulling plan to kick-start Lincoln Yards

A rendering of buildings planned at Lincoln Yards | STERLING BAY/GENSLER

A Florida-based real estate in-
vestor is kicking the tires on a 
plan to bankroll Sterling Bay’s 
Lincoln Yards megaproject on 
the city’s North Side, a potential 
breakthrough in the Chicago de-
veloper’s e� ort to jump-start the 
stalled $6 billion development.

Boca Raton, Fla.-based Kayne 
Anderson Real Estate is explor-
ing the prospect of becoming a 
primary � nancial backer of the 

planned 53-acre campus and 
recently met with top Chicago 
planning o�  cials to discuss the 
project, according to people fa-
miliar with the matter. Sterling 
Bay has spent much of the past 
year hunting for a new � nancial 
partner for the 14.5 million-
square-foot development, which 
would reshape a swath of the 
city’s North Side between Lin-
coln Park and Bucktown with 
high-rises and generate thou-
sands of new jobs.

It’s unclear how close Sterling 
Bay and Kayne Anderson may be 
to � nalizing a partnership for Lin-
coln Yards, or how much money 
Kayne Anderson would contrib-
ute to the project. Sterling Bay 
disclosed the scale of its � nancial 
need last summer when it made a 
pitch to the Chicago Teachers’ 
Pension Fund about backing the 
project, hoping to win an invest-
ment of as much as $300 million.

y  B Danny Ecker

A Florida-based � rm is exploring whether to become the primary 
� nancial backer of Sterling Bay’s stalled $6 billion campus project

See LINCOLN YARDS on Page 20
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WINTRUST.COM/LOCAL

IS YOUR BANK NOT 
PUTTING YOU ?
THAT’S THE 
PLACE YOU SHOULD BE.

Banking products provided by Wintrust Financial Corp. banks.

Proposed Realtor settlement could mean big 
changes for home buying, selling in the U.S.
The National Association of Realtors’ decision 
could bring the industry back to the era before 
buyer representation became commonplace

�e process of buying and sell-
ing a home is poised for a signi�-
cant overhaul in the coming 
weeks, months and years under a 
settlement agreement announced 
by a powerful trade group.

At the heart of the proposed set-
tlement announced March 15 by 
the Chicago-based National Asso-
ciation of Realtors is a wholesale 
change in the commission struc-
ture for Realtors that could bring 
the industry “full circle” back to 
the era before buyer representa-
tion became commonplace rough-
ly 40 years ago.

There’s at least some general 
consensus among real estate in-
dustry experts that buyers and 
sellers of homes will still pay Re-
altors, but the period in which 
5%-to-6% commissions paid by 
sellers and split between the two 
agents seems to be on its way 
out.

And with that change could 
emerge a plethora of other shifts 
in the industry, ranging from a po-
tential decline in the ranks of the 
nation’s roughly 1.6 million li-
censed Realtors to some drop in 
home prices.

Top of mind for Brian Connolly, 
an assistant professor of business 
law with a focus on residential real 
estate at the University of Michi-
gan’s Stephen M. Ross School of 
Business, is the potential for a vast-
ly diminished number of Realtors 
focused on representing buyers.

Simply put, in the age of Zillow 
and Red�n — which have essen-
tially put multiple listing services 
in the public domain — the role of 
buyer’s agents could be dimin-
ished signi�cantly.

“I think you’re going to see a di-
minished role (for buyer agents),” 
Connolly said. “Where buyer’s 
brokers still exist, I think they’re 
going to need to double down on 
sort of proving their value.”

�at could mean going from a 
sales-based commission compen-
sation structure to more �at fees, 
and brokerages o�ering more of 
an a la carte menu of service o�er-
ings ranging from white glove, 
full-service to bare bones admin-
istrative help with the more tech-
nical aspects of home transac-
tions, such as escrow and closing.

Dan Gutfreund, a Realtor with 
Signature Sotheby’s International 
Realty in Birmingham, said he ex-
pects to see more “dual agency,” in 
which buyers contact a seller’s 
agent directly and that Realtor 
winds up working both sides of the 
transaction.

Such a practice was common in 
the 1980s and before when buyer 
representation became common-
place.

“It’s kind of come full-circle,” 
said Gutfreund, who primarily 
works as a listing agent at the 
higher end of the market in sub-
urbs including Birmingham and 
Bloom�eld Hills.

Gutfreund said that given the af-
�uent nature of most of his clients 
and the buyers who emerge for 
those properties, he expects that 
both sides of the deals he works on 
will generally continue to have 
professional representation.

Such transactions generally re-
quire high levels of creativity and 
work on the �nancing aspect of 
high-end real estate, he said.  

�e changes planned by NAR, 
among the largest and most pow-
erful trade associations out there, 
come as part of a settlement that 
would have the organization pay-
ing $418 million to end litigation 
that plainti�s have said amounts 
to collusion aimed at keeping 
commissions for Realtors consid-
erably higher than most of the rest 
of the world.

No wrongdoing admitted
�e NAR would not admit any 

wrongdoing as part of the pro-
posed settlement, which still re-
quires court approval.

A key proposal of the NAR set-
tlement would disallow a seller’s 
agent from advertising a commis-
sion �gure to buyer’s agents in the 
MLS. Going forward, commis-
sions will likely be negotiated on a 
deal-to-deal basis, sources said.

As Axios reported March 18 
morning, the overall changes to 
the commission structure could 
mean an end to what some have 
viewed as an inherent con�ict of 
interest — largely disputed by the 
Realtor community — in which 
agents for buyers steer clients to-
ward higher-priced homes, o�er-
ing larger commissions.

Local real estate executives, 
however, are quick to note that the 
proposal by NAR is far from the 
end of Realtor commissions.

“�e wild headlines that real es-
tate commissions are over with are 
100% (untrue),” Andrea Carollo, a 
Birmingham-based agent with 
Max Broock Realtors, wrote in an 
email to Crain’s on Monday. 
“While certainly this settlement 
will make for change in the indus-
try, ultimately buyers & sellers will 
still want their own representation 
and the bene�ts from services that 
real estate agents o�er.”

Under the long-held standard 
o�ered by the NAR with regards to 
Realtor commissions, home sell-
ers have traditionally paid the 
commission of the buyer’s agent 
(typically 2%-to-3% of the sales 
price), but that commission fee 
has generally been baked into the 
�nal price of the home.

�e model has allowed for 

yB Nick Manes, 
Crain's Detroit Business

homebuyers to bake the Realtor 
compensation into their loan.

Going forward, a similar model 
is likely to emerge, according to 
Jeanette Schneider, president of 
Troy-based brokerage Re/Max of 
Southeastern Michigan.

“Looking ahead, we do not an-
ticipate buyers will have a desire to 
come up with more money out of 
their pocket when buying a home,” 
Schneider wrote in an email to 
Crain’s. “Instead, we anticipate 
that the seller paying the buyer's 
agent commission will become a 
concession included in the pur-
chase agreement, like other items 
that can be negotiated.”

Perhaps the biggest lingering 
question out there is whether the 
NAR changes will bring about a 

reduction in home prices. On that 
question, experts Crain’s spoke 
with are somewhat mixed.

Realtors around the country re-
ceive a total of around $100 billion 
in total commissions, and that 
number could be cut by around 
30%, the Washington Post report-
ed last week.

But the current market forces — 
both locally and around the coun-
try — of limited inventory and rela-
tively strong demand means prices 
will likely remain elevated, accord-
ing to Schneider with Re/Max.

“�e limited inventory of homes 
for sale restricts the options avail-
able to buyers, leading to more 
intense competition,” Schneider 
wrote. “As long as this dynamic 
continues, we anticipate upward 

pressure on prices.”
Connolly, the U-M professor, 

largely agreed.
“Does this mean that all of a 

sudden you’re going to see a 3% 
(decline) in home prices because 
all of a sudden people aren’t pay-
ing broker fees? Probably not,” 
Connolly said.

“We’re in a really, really supply-
constrained housing market. 
�ere’s low inventory out there, 
there’s not a ton of new construc-
tion,” he continued. “In a perfect-
ly elastic market, you might see 
that type of decline in home pric-
es. It seems like it’s going to take 
some time for the market to sort 
that out.”

Nick Manes writes for Crain's 
sister site Crain's Detroit Business.

The period in which 5%-to-6% commissions are paid by sellers and split between the two agents seems to be on its way out. | BLOOMBERG 
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Illinois craft breweries venture 
into the murky waters of THC
Some of the state’s brewers, still struggling to survive the pandemic’s 
aftereffects, see the infused drinks as a lifeline despite their 
ambiguous legality | By Ally Marotti

There’s a new item appearing on tap lists at craft breweries 
around Illinois: THC-infused beverages. 

�e state’s craft beer industry has struggled since the pan-
demic. Ten percent of the state’s breweries have permanently 

closed in the past two years as taproom tra�c failed to return to 
pre-pandemic norms and consumer drinking habits changed. �e 
survivors are looking to THC-infused drinks as a lifeline.

“Consumption of beer has been declining. . . .(We) have to continue 
to �nd di�erent channels of revenue or innovation,” said Mike Con-
don, co-owner of Noon Whistle Brewing. “We’re all looking at it as 

Cboe trading 
pits endure
Despite the takeover of electronic trading, 
nothing beats a hands-on environment 
for making a lot of large transactions

The din on Cboe’s trading 
floor is growing louder even as 
the volume in trading pits 
around the rest of the world is 
getting quieter.

�at’s because of the strength 
of the Chicago-based exchange’s 
massively popular S&P 500 in-
dex options contracts, which in-
vestors use to mitigate their risk 
exposure in nearly every asset 
class and investment vehicle. 
�e hands-on environment 
works best for large trades, trad-
ers say.

“The floor environment is re-
ally conducive to the types of 
trades that happen in the S&P 
500 index options,” said Cather-
ine Clay, global head of deriva-
tives at Cboe. “A lot of those 
types of trades require price 
discovery because they are 
multilegged strategies. They 
need a little bit of white glove 
service and handling.”

Around 300 traders populate 
the Cboe floor daily, barking at 
each other as they flash hand 
signals across pits to execute 
orders as they come in, stand-
ing in stark contrast to the 
decades-long migration to 
screens that account for the 
bulk of securities trading 
worldwide.

Cboe floor traders handle 
around 20% of the total trading 
in the exchange’s proprietary 
S&P 500 index options, its most 
popular contract. That amount-
ed to about 660,000 pit-traded 
contracts a day during the first 
two months of 2024, Cboe said.

Pit trades account for about 
45.5% of the volume, around 
322,000 contracts daily, in 
Cboe’s volatility index options.

“This is what distinguishes 
our floor environment vis-a-vis 
the other exchanges, is really 
our proprietary index options 
complex,” said Clay.

Jason Coogan, a floor trader 
for Simplex who has been 
working in the S&P 500 index 
pit for more than 20 years, says 
the open outcry system is still 
the best way for institutional 
investors to get large orders 
filled.

“While they might get a 
slightly better price for a couple 
of hundred contracts, a lot of 
these customers want to get 
bigger quantities done, and the 
pit itself provides way more li-
quidity,” Coogan said. “I don’t 
see anybody wanting the S&P 
outcry pit to go away. I think it 
provides way too much value.”

Coogan’s point was proved 

Developer planning 400 apartment units in northwest suburbs
Compasspoint Development has three residential projects in 
the pipeline as demand and rents for suburban apartments soar

yB Mark Weinraub

A local developer plans to add 
nearly 400 luxury units to the 
Chicago area’s apartment stock, 
capitalizing on soaring demand 
and rents in the suburbs.

Barrington-based Compass-
point Development has three 
residential projects in the pipe-
line in the northwest suburbs of 
Barrington, Arlington Heights 
and Des Plaines. �e �rm plans 
to begin construction on a seven-
story, 131-unit building at 622 
Graceland Ave. in Des Plaines 
this summer, with a six-story, 
135-unit development at 116-120 

W. Eastman St. in Arlington 
Heights and a four-story, 125-
unit complex at 200-300 N. 
Hough St. in Barrington to follow.

�ose projects will likely be 
delivered at a time when few 
apartments are projected to be 
built in the suburbs due to high 
construction costs. Suburban 
Chicago’s apartment stock was 
virtually full at the end of 2023, 
with overall occupancy at 97.3%, 
according to data from the Chi-
cago o�ce of appraisal and con-
sulting �rm Integra Realty Re-
sources. 

“�e demand is outrageous,” 
Compasspoint Development  

managing Member Joe Taylor 
said.

A 212-unit apartment complex 
that Compasspoint completed 
at 1425 Ellinwood Ave. in Des 
Plaines is 97% occupied after 
opening in 2022, Taylor said. �at 
development has also bene�ted 
from the suburb’s strong rent 
growth, with the monthly rent 
for an approximately 600-square-
foot studio apartment hitting 
$2,000, on par with a typical, 
slightly smaller upscale studio in 
Chicago. Compasspoint’s up-
coming projects will likely be 

yB Rachel Herzog

“It’s another way 
to be welcoming 
to folks who may 
not be drinking  
as much.”
—Hopewell Brewing  
co-founder Samantha Lee

Around 300 traders 
populate the Cboe 
�oor daily, barking  
at each other as  
they �ash hand 
signals across pits  
to execute orders 
as they come in.

Hopewell Brewing’s new hemp-derived THC-infused beverages, Choom and Choom Lite. | COURTESY OF HOPEWELL BREWING

A rendering of Compasspoint Development’s planned apartment complex at 200-300 N. 
Hough St. in Barrington | OKW ARCHITECTSSee DEVELOPER on Page 22

See BREWERIES on Page 22 See CBOE on Page 22
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Chicago-based bank works to support and 
raise pro�les for women-owned businesses

Marianne Markowitz, CEO of 
First Women’s Bank, is encourag-
ing her small clients to think big. 

�e head of the Chicago-based 
bank that makes capital available 
to businesses with a strategic fo-
cus on the women’s economy 
says that too often borrowers are 
shortchanging themselves when 
it comes to prospects for the 
growth of their business.

“When we were launching, 
back when we were raising capi-
tal, we noticed with many people 
that we would talk to, they would 
say, ‘Oh you are starting an insti-
tution to support women. Well it 
must be a microlender,’ and we 
were like . . . ‘It is going to be a 
bank,’ “ Markowitz said in an in-
terview.

�at attitude extends even to 
business owners as well, accord-
ing to Markowitz, who said wom-
en own 50% less equity in their 
enterprises than their male coun-
terparts.

“We noted that so many people 
in their head, their vision of the 
women’s economy is microenter-
prise,” she said. “We try to treat 
our small businesses like they are 
middle market.”

One of First Women’s custom-

ers, Kate Vrijmoet, used a $350,000 
loan to help open a second loca-
tion of her Necessary & Su�cient 
Co�ee shop in the Printer’s Row 
neighborhood.

“I knew I would need funding,” 
Vrijmoet said. “As a woman in 
business, I was trying to get fund-
ing from the start, and it was not 
available to me. I had been reject-
ed or downsized from so many 
di�erent programs that I just did 
not think there was any hope.”

Vrijmoet said that other banks 
rejected her outright or o�ered 
her funding well below what she 
was seeking. One bank even asked 
for her husband’s �nancial infor-
mation even though he was not 
involved in the business.

Average loan size
�e average loan size at First 

Women’s is $1.2 million, Markow-
itz said. 

Ahead of its opening in 2021, 
First Women’s, which has 33 em-
ployees, raised nearly $40 million 
in funding. It also receives sup-
port through its corporate mis-
sion partners — companies that 
deposit between $1 million and 
$10 million at the bank.

Early corporate partners in-
cluded William Blair, Aon, United 
Airlines and the Western Golf 
Association. First Women’s an-
nounced earlier this month that 
Ariel Investments, TransUnion 
and Lenders Cooperative also 
joined the roster.

“We knew we couldn’t do this 
alone,” Markowitz said. “We really 
built the bank around partner-

ships. �ese companies, they 
don’t bank with community 
banks. �ey are making a very in-
tentional move to bank with us 
to support the mission.” 

Just 37% of women in the Unit-
ed States say they are making real 
�nancial progress, 12 percentage 
points less than men, according 
to a survey by BMO, Chicago’s 
second-largest bank by deposits. 
�e gap in Chicago is even starker, 
with only 32% of women in the 
area reporting that they are mak-
ing progress compared to 49% of 
men.

“Broadly, we know there is a 
disproportionate impact of rising 
costs of living on women. �at 
kind of re�ects on the systemic 

disparities and the economic in-
equity,” Tina DeGustino, BMO’s 
consumer strategy expert, said in 
an interview. “�ere is also the 
piece that they shoulder more 
family-related expenses, and that 
kind of leads to heightened �nan-
cial insecurity.”

BMO’s survey also showed that 
67% of women experience �nan-
cial anxiety from keeping up with 
monthly bills, compared to 60% of 
men. In Chicago, those �gures are 
70% for women and 58% for men.

“Gender equity in many areas 
took a big step backwards as a re-
sult of the pandemic,” Markowitz 
said. “Certainly, women-owned 
businesses took a massive hit. We 
realized that not only do we have 

a duty to grow the women’s econ-
omy and support it, but to tell the 
story of it.”

Jessyca Dudley, founder and 
chief executive of philanthropy 
�rm Bold Ventures, used First 
Women’s to get a mortgage on an 
o�ce in Ravenswood for her 
three-year-old company.

“�ere was certainly no other 
bank that really understood what 
it meant to be a female business 
owner,” Dudley said “With the 
other banks I talked to, it was real-
ly about the (pro�t and loss) and 
the balance. For First Women’s, of 
course that’s important, but it was 
a lot more than that. It was a real 
thought about being a partner in 
the business as it is growing.”

yB Mark Weinraub

Marianne Markowitz

GE HealthCare launches charitable foundation

GE HealthCare, the Chicago-
based medical equipment mak-
er, is launching a charitable orga-
nization focused on advancing 
equitable access to precision 
health care, starting with the goal 
to improve maternal health out-
comes globally.

�e GE HealthCare Founda-
tion, incorporated last August 
separately from GE HealthCare, 
will give cash grants to various 
nonpro�t organizations using 
technology and innovative meth-
ods to make health care more 
accessible, personal and �exible 
by removing barriers for under-
served communities, according 
to the foundation.

�is year, GE HealthCare put 
$1.75 million into the founda-
tion, and grants will range from 
$400,000 to $600,000 each, said 
Danielle Halstrom, president of 

the GE HealthCare Foundation 
and GE HealthCare’s chief com-
munications and corporate mar-
keting o�cer.

Launching philanthropic arms 
is common for large, public com-
panies. GE HealthCare’s Chicago-
area peers, including Abbott Labo-
ratories and Walgreens Boots Alli-
ance, have charitable organiza-
tions of their own.

Halstrom said the GE Health-
Care Foundation chose to focus 
on maternal health issues initially 
because it’s an area that needs 
more support amid a severe 
shortage of primary care and mid-
wifery professionals in the U.S. 
and around the world. Across the 
globe, a woman dies during preg-
nancy or childbirth every two 
minutes, according to estimates 
by United Nations agencies.

Further contributing to GE 
HealthCare’s focus on maternal 
health is that the company has 

long manufactured medical de-
vices, like ultrasound technolo-
gy, which has become ubiqui-
tous with maternal, pregnancy 
and fetal care.

“GE HealthCare operates at ev-
ery point of care in the mother-
infant journey,” Halstrom said. 
“We have a long legacy in this 
area, and we thought this is 
where we would start and be able 

to make a di�erence.”
So far, the foundation has cho-

sen four nonpro�ts in which to 
invest, including �e Urban In-
stitute, a Washington, D.C.-based 
research organization focused on 
social and economic policy, and 
the Lwala Community Alliance, 
which is focused on addressing 
maternal and infant mortality in 
Kenya.

Other grant recipients include 
the Black Mamas Matter Alli-
ance, an Atlanta-based network 
of Black women-led and Black-
led birth and reproductive justice 
organizations and professionals, 
and Project ECHO, an Albuquer-
que, N.M., nonpro�t focused on 
improving the public health 
workforce in Indonesia.

Each organization will receive 
grants in April, Halstrom said.

Aside from issuing grants, the 
GE HealthCare Foundation will 
provide aid for humanitarian re-
lief during times of natural disas-
ters and crises.

GE HealthCare joined the ranks 
of Chicago’s largest publicly trad-
ed companies last year when it 
spun o� from General Electric. In 
its �rst full year as a stand-alone 
entity, GE HealthCare reported 
$1.6 billion in 2023 pro�ts on 
more than $19.5 billion in sales.

“We’re really proud to be 
launching this foundation so 
quickly after we spun out from 
GE as an independent company,” 
Halstrom said. “It was just really 
important for us to start our phil-
anthropic legacy.”

yB Katherine Davis

The GE HealthCare Foundation, incorporated last August, will give cash grants to 
various nonpro�t organizations using technology and innovative methods to make 
health care more accessible. | GE HEALTHCARE

The medical equipment maker is allocating 
$1.75 million this year toward improving 
maternal health outcomes around the globe

For CEO Marianne 
Markowitz, just 
providing them 
capital won’t cut it
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1
1

NORTHERN TRUST ASSET
MANAGEMENT
50 S. LaSalle St., Chicago 60603
NorthernTrust.com

Daniel Gamba
President

$1,180,585.3
13.7%

$5.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 65
70

2
2

INVESCO
3500 Lacey Road, Downers Grove 60515
Invesco.com

Brian Hartigan
Global head of ETF investments
and indexed strategies

$512,783.2 2

42.8%
$250.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 16

19

3
4

JACKSON NATIONAL ASSET
MANAGEMENT
225 W. Wacker Drive, Chicago 60606
Jackson.com

Mark Nerud
President, CEO

$247,000.0
10.8%

$50.0 ✔ ✔ ✔ ✔ 4
9

4
5

LGIM AMERICA
71 S. Wacker Drive, Chicago 60606
LGIMA.com

Kerrigan Procter
Interim head

$214,762.7
6.4%

$100.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 31
27

5
6

HIGHTOWER ADVISORS LLC
200 W. Madison St., Chicago 60606
HightowerAdvisors.com

Bob Oros
CEO

$142,090.9
25.0%

— ✔ ✔ ✔ ✔ ✔ ✔ 56
23

6
7

WILLIAM BLAIR & CO.
150 N. Riverside Plaza, Chicago 60606
WilliamBlair.com

Brent W. Gledhill
President, CEO

$115,900.0 3

21.5%
$5.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ —

—

7
8

HARRIS ASSOCIATES LP
111 S. Wacker Drive, Chicago 60606
HarrisAssoc.com

Anthony P. Coniaris
Chairman

$101,288.4
7.6%

$3.0 4 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 8
28

8
9

LSV ASSET MANAGEMENT
155 N. Wacker Drive, Chicago 60606
LSVAsset.com

Josef Lakonishok
Chief investment of�cer, portfolio
manager, CEO

$96,001.1
5.4%

$25.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 6
7

9
10

CIBC PRIVATE WEALTH
MANAGEMENT
181 W. Madison St., Chicago 60602
Wealth.US.CIBC.com

Daniel E. Sullivan Jr.
Head of private and personal
banking

$83,446.2
10.6%

$1.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ 10
15

10
11

GCM GROSVENOR
900 N. Michigan Ave., Chicago 60611
GCMGrosvenor.com

Michael J. Sacks
Chairman, CEO

$76,908.5
4.4%

— ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ —
—

11
12

PPM AMERICA INC.
225 W. Wacker Drive, Chicago 60606
PPMAmerica.com

Craig Smith
President, CEO, chief investment
of�cer

$73,111.1
2.3%

$50.0 ✔ ✔ ✔ 37
33

12
13

ADAMS STREET PARTNERS LLC
1 N. Wacker Drive, Chicago 60606
AdamsStreetPartners.com

Jeff Diehl
Managing partner

$58,200.0
10.8%

$100.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 30
5

13
NR

HARRISON STREET
444 W. Lake St., Chicago 60606
HarrisonSt.com

Christopher Merill
CEO

$56,000.0
5.7%

— ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 24
47

14
14

MESIROW FINANCIAL HOLDINGS INC.
353 N. Clark St., Chicago 60654
Mesirow.com

Richard S. Price
Executive chairman

$49,907.0
0.0%

$5.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 49
25

15
15

HARBOR CAPITAL ADVISORS INC.
111 S. Wacker Drive, Chicago 60606
HarborCapital.com

Charles McCain
Chairman, CEO

$49,302.3
32.4%

$50.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 1
5

16
17

CRESSET ASSET MANAGEMENT
444 W. Lake St., Chicago 60606
CressetCapital.com

Eric Becker
Avy Stein
Co-chairmen

$44,420.0
49.1%

$0.1 ✔ ✔ ✔ ✔ 13
1

17
16

CALAMOS ASSET MANAGEMENT INC.
2020 Calamos Court, Naperville 60563
Calamos.com

John Koudounis
President, CEO
John P. Calamos Sr.
Chairman, global chief
investment of�cer

$35,454.3
0.2%

— ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 19
46

18
20

WINTRUST WEALTH MANAGEMENT
231 S. LaSalle St., Chicago 60604
WintrustWealth.com

Thomas Zidar
Chairman, CEO

$29,831.9
38.7%

$0.1 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 14
5
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19
18

AAM INSURANCE INVESTMENT
MANAGEMENT
30 W. Monroe St., Chicago 60603
AAMCompany.com

John L. Schaefer
Chairman, CEO

$22,965.7
-4.3%

$25.0 ✔ ✔ ✔ 18
8

20
19

SEGALL BRYANT & HAMILL
540 W. Madison St., Chicago 60661
SBHIC.com

Carolyn Goldhaber
President

$15,434.6 2

-30.6%
$1.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ —

—

21
22

DRIEHAUS CAPITAL MANAGEMENT
LLC
25 E. Erie St., Chicago 60611
Driehaus.com

Steve Weber
President, CEO

$15,148.7
19.5%

$5.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 16
8

22
21

ARIEL INVESTMENTS LLC
200 E. Randolph St., Chicago 60601
ArielInvestments.com

Mellody Hobson
President, co-CEO
John W. Rogers Jr.
Chairman, co-CEO

$14,900.0
-8.0%

$10.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 5
7

23
23

MAGNETAR CAPITAL
1603 Orrington Ave., Evanston 60201
Magnetar.com

Dave Snyderman
Managing partner, global head of
alternative credit and �xed
income

$13,865.0
10.8%

$100.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 8
10

24
NR

DUFF & PHELPS INVESTMENT
MANAGEMENT CO.
10 S. Wacker Drive, Chicago 60606
DPIMC.com

David Grumhaus Jr.
President, chief investment
of�cer

$12,279.3
2.3%

$10.0 ✔ ✔ ✔ ✔ ✔ ✔ 17
9

25
24

NORTH SQUARE INVESTMENTS
200 W. Madison St., Chicago 60606
NorthSquareInvest.com

Mark D. Goodwin
CEO

$11,114.5
8.7%

$0.3 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 1
0
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1
1

NORTHERN TRUST ASSET
MANAGEMENT
50 S. LaSalle St., Chicago 60603
NorthernTrust.com

Daniel Gamba
President

$1,180,585.3
13.7%

$5.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 65
70

2
2

INVESCO
3500 Lacey Road, Downers Grove 60515
Invesco.com

Brian Hartigan
Global head of ETF investments
and indexed strategies

$512,783.2 2

42.8%
$250.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 16

19

3
4

JACKSON NATIONAL ASSET
MANAGEMENT
225 W. Wacker Drive, Chicago 60606
Jackson.com

Mark Nerud
President, CEO

$247,000.0
10.8%

$50.0 ✔ ✔ ✔ ✔ 4
9

4
5

LGIM AMERICA
71 S. Wacker Drive, Chicago 60606
LGIMA.com

Kerrigan Procter
Interim head

$214,762.7
6.4%

$100.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 31
27

5
6

HIGHTOWER ADVISORS LLC
200 W. Madison St., Chicago 60606
HightowerAdvisors.com

Bob Oros
CEO

$142,090.9
25.0%

— ✔ ✔ ✔ ✔ ✔ ✔ 56
23

6
7

WILLIAM BLAIR & CO.
150 N. Riverside Plaza, Chicago 60606
WilliamBlair.com

Brent W. Gledhill
President, CEO

$115,900.0 3

21.5%
$5.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ —

—

7
8

HARRIS ASSOCIATES LP
111 S. Wacker Drive, Chicago 60606
HarrisAssoc.com

Anthony P. Coniaris
Chairman

$101,288.4
7.6%

$3.0 4 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 8
28

8
9

LSV ASSET MANAGEMENT
155 N. Wacker Drive, Chicago 60606
LSVAsset.com

Josef Lakonishok
Chief investment of�cer, portfolio
manager, CEO

$96,001.1
5.4%

$25.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 6
7

9
10

CIBC PRIVATE WEALTH
MANAGEMENT
181 W. Madison St., Chicago 60602
Wealth.US.CIBC.com

Daniel E. Sullivan Jr.
Head of private and personal
banking

$83,446.2
10.6%

$1.0 ✔ ✔ ✔ ✔ ✔ ✔ ✔ 10
15

10
11

GCM GROSVENOR
900 N. Michigan Ave., Chicago 60611
GCMGrosvenor.com

Michael J. Sacks
Chairman, CEO

$76,908.5
4.4%

— ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ —
—

11
12

PPM AMERICA INC.
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Craig Smith
President, CEO, chief investment
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Chairman, global chief
investment of�cer
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EDITORIAL

Another week for the record books at City Hall

Crain’s columnist Greg Hinz de-
clared the �rst week of this past 
December as Chicago Mayor 
Brandon Johnson’s “terrible, hor-

rible, no good, very bad week.”
When historians someday write the 

book on the Johnson administration, 
however, the week of March 18 may vie 
for that particular honor.

You’ll recall — though the mayor 
would likely prefer not to — that the 
ill-fated December week in question was 
marked by a public brawl with Gov. J.B. 
Pritzker over the plan to build a migrant 
encampment on what proved to be toxic 
land in Brighton Park. Then there was 
the exodus that same week of three vet-
eran execs from the city’s corporate re-
cruitment agency, World Business Chi-
cago. The cherry on top that week came 
in the form of Ald. Jeanette Taylor’s ex-
plosive interview with political journal-
ist Ben Joravsky, in which she declared 
progressives are “not ready” to govern 
Chicago.

Fast-forward to this month — and the 
March 19 primary election:

First, “Bring Chicago Home,” a pillar of 
the mayor’s progressive agenda, went 
down to a fairly resounding defeat with a 
margin of 54% “no” to 46% “yes” on elec-
tion night, as voters �rmly rejected the 
mayor’s pitch to fund ill-de�ned anti-
homelessness goals by hiking transfer 
taxes on high-end property sales. �ough 
mail-in ballots are still being counted 
even now, the writing was on the wall 
early that evening: It would take an over-
whelming percentage of the outstanding 
ballots for the needle to move in John-
son’s direction.

The next day, Johnson was clearly still 
smarting from the loss. In a feisty con-

versation with the City Hall press corps, 
the mayor argued the city’s ethics rules 
had constrained his ability to “punch 
back” against Bring Chicago Home’s 
critics in the run-up to the vote. Which 
means the mayor expects Chicagoans to 
believe he could contribute cash to the 
Bring Chicago Home effort — his politi-
cal account poured in $100,000 to the 
campaign — but he couldn’t speak on its 
behalf, nor could he designate anyone in 
his orbit to be the public point person on 
an issue that was a hallmark of his can-
didacy. His spokesman, Ronnie Reese, 
added that the mayor’s extensive sched-
ule prohibited him from actively cam-

paigning. If only he hadn’t had that one 
arm tied behind his back, the mayor’s 
team suggested, Bring Chicago Home 
would have passed for sure.

“Heck yeah I wanted to be out there. 
�at sucked, when you’re a gamer and 
you knock down shots and you can’t be 
out on the court. I wanted the ball, abso-
lutely I wanted the ball,” Johnson insist-
ed.

He went on to characterize Bring Chi-
cago Home’s opponents as “cowardly, 
cowardly,” repeating previous insinua-
tions that those who worried about the 
e�ects of the transfer tax on the central 
business district don’t care about home-

less people. Statements like that might 
�re up the ranks when you’re a union or-
ganizer, but they have a di�erent e�ect 
when you’re the mayor. Politics is about 
persuasion, and shaming people who 
see the world di�erently isn’t a terribly 
e�ective way to win them over — or to 
get them to hand you a blank check. 
Homelessness is a very real problem that 
demands comprehensive solutions. If 
Bring Chicago Home was the answer, it 
was up to Johnson & Co. to convince vot-
ers of that fact. �ey failed. �at doesn’t 
necessarily make the opposition cow-
ards, nor does it make its supporters he-
roes.

�e remainder of the week brought 
more bad news. On the day after John-
son’s spirited press conference, his chief 
of sta�, Rich Guidice, quit, though City 
Hall insiders insisted his exit was a long 
time coming and wasn’t tied to the Bring 
Chicago Home drubbing. Veteran pols 
and members of the City Council de-
scribed Guidice’s role as becoming tenu-
ous under Johnson in recent months as 
he’d been left out of important meetings 
where a chief of sta� would traditionally 
be included.

And closing out the week was a 
Bloomberg story recapping much of 
what Crain’s has previously reported on 
the deceleration of the O’Hare Interna-
tional Airport revamp, a critical eco-
nomic development project that’s pro-
jected to be billions over budget and for 
too long has been nowhere near the top 
of the mayor’s priority list.

So it was another week for the record 
books in Johnsonland. �e trouble is, 
when the mayor has a terrible, horrible, no 
good, very bad week, the rest of the city 
does, too.
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LETTER TO THE EDITOR

Chicago Red Stars’ involvement in the 
Sox-Bears stadium plans is a matter of equity
In September 2023, a diverse, female-

led ownership group purchased the 
Chicago Red Stars after a tumultuous 

chapter in the club’s history. Our re-
spective backgrounds in professional 
sports, finance, turnaround manage-
ment, commercial real estate, market-
ing and advertising, paired with our 
deep community ties, make for a power-
ful combination that will serve us well 
in reaching our ultimate goal in build-
ing a world-class championship organi-
zation on and off the pitch.

We are seeing unprecedented growth in 
the National Women’s Soccer League. �e 
NWSL saw record-breaking attendance 
last year, announced new media partner-
ships including CBS Sports, ESPN, Ama-
zon Prime Video and Scripps Sports, and 

will be adding two new franchises in 2024. 
Women’s soccer has seen progress, but we 
have a long way to go in achieving equity.

It is exciting to see there is discussion 
about potential new stadiums on the 
horizon for the Chicago White Sox and 
the Chicago Bears. Sports teams have 
the power to catalyze economic devel-
opment in a community with invest-
ments in projects like stadiums and 

training facilities, while also uniting 
communities by creating a sense of civic 
pride and inspiring young people to get 

active and involved in sports. 
It is critical that women’s 
sports are included in these 
important discussions mov-
ing forward.

�e issue of equity in sports 
is now front and center, from 
the U.S. National Soccer Team 
to college sports to our profes-

sional athletes. �e unfortunate reality is 
that women’s sports teams are often rele-
gated to secondary �elds or sharing facili-
ties with men’s sports. Many times, they 
�nd themselves practicing in subpar facil-
ities, such as a high school stadium, where 
playing conditions lead to injuries.

All women’s sports deserve support, but 
the Chicago Red Stars in particular need to 
plan for a stadium and a practice �eld.

Mayor Brandon Johnson is a tireless 
�ghter for diversity, equity and inclusion, 
and has achieved many historic accom-
plishments in less than one year as mayor 
of our city. We applaud his e�orts and ask 
that he include women’s sports teams in 
his mission of equity for all. 

A true commitment to equity means 
that women’s sports have a seat at the 
table when there are discussions about 
public/private partnerships to build the 
next generation of sports stadiums.

This is a historic opportunity for Illi-
nois leaders to make a major statement 
that women in sports are just as import-
ant as men’s sports.

LAURA RICKETTS, Chicago Red 
Stars executive chairperson

KAREN LEETZOW, Chicago Red 
Stars president

SOFIA ANASTOPOULOS, executive 
director of the Illinois Metropoli-
tan Investment Fund

ANGELA E.L. BARNES, chief  legal 
o�cer at Ideo

DR. TRACI P. BECK
DEBRA CAFARO, chairman
and CEO of Ventas

LAURAN DESMOND, chair
and CEO of Smartly.io

SIDNEY DILLARD, investment 
banker and partner at Loop 
Capital Markets

JESSICA DROSTE YAGAN, partner 
and CEO of Impact Engine

MEGAN MURPHY, owner of  
LaCrosse Milling

EDITHA PARAS, nonpro�t 
executive

COL. JENNIFER N. PRITZKER,
Illinois Army National Guard 
(retired) and founder of Tawani 
Enterprises 

HILARY ROSEN, strategic 
communications consultant

The issue of equity in sports is now 
front and center, from the U.S. 
National Soccer Team to college 
sports to our professional athletes.

Lurie cyberattack is a wake-up call for all businesses
The article “For hospitals, 

largely exposed to cyberat-
tacks, Lurie demonstrates 

how bad it can get” (Feb. 20) sheds 
light on the increasing threats orga-
nizations face in the realm of cyber-
security. As a cybersecurity incident 
response expert, I feel compelled to 
emphasize the critical importance 
of having a comprehensive incident 
response plan in place for organiza-
tions across all sectors.

�e recent cyberattack on Lurie 
Children’s Hospital serves as a stark 
reminder no sector is immune to 
the evolving and sophisticated 
threats in the digital landscape. 
From health care to manufacturing, 
�nance to legal, organizations must 
recognize they are all potential tar-
gets. It is imperative for businesses 
to proactively address this threat 
landscape by establishing and reg-
ularly updating a robust incident 
response plan, or IRP.

An e�ective IRP is not a mere 
precautionary measure; it is a 
strategic necessity. Having a well-
de�ned plan can make the di�er-
ence between swift recovery and 
prolonged disruption. �is is par-
ticularly crucial in sectors like 
health care, where the stakes are 
high and patient data security is 
paramount.

A comprehensive IRP should 
encompass not only the technical 
aspects of cybersecurity but also 
the coordination of people, pro-
cesses and communication chan-
nels. Regular testing and updat-
ing of the plan are essential to 
ensure its e�ectiveness in the 
rapidly evolving landscape of 
cyber threats.

Beyond technical consider-
ations, it is vital for organizations 
to foster a culture of cybersecuri-
ty awareness among their em-
ployees. Education and training 

Mayor Brandon Johnson



MARCH 25, 2024 | CRAIN’S CHICAGO BUSINESS |  9

Sound off: Send a column for the Opinion page to editor@chicagobusiness.com. Please 
include a phone number for veri�cation purposes, and limit submissions to 425 words or 
fewer.

Another week for the record books at City Hall
less people. Statements like that might 
�re up the ranks when you’re a union or-
ganizer, but they have a di�erent e�ect 
when you’re the mayor. Politics is about 
persuasion, and shaming people who 
see the world di�erently isn’t a terribly 
e�ective way to win them over — or to 
get them to hand you a blank check. 
Homelessness is a very real problem that 
demands comprehensive solutions. If 
Bring Chicago Home was the answer, it 
was up to Johnson & Co. to convince vot-
ers of that fact. �ey failed. �at doesn’t 
necessarily make the opposition cow-
ards, nor does it make its supporters he-
roes.

�e remainder of the week brought 
more bad news. On the day after John-
son’s spirited press conference, his chief 
of sta�, Rich Guidice, quit, though City 
Hall insiders insisted his exit was a long 
time coming and wasn’t tied to the Bring 
Chicago Home drubbing. Veteran pols 
and members of the City Council de-
scribed Guidice’s role as becoming tenu-
ous under Johnson in recent months as 
he’d been left out of important meetings 
where a chief of sta� would traditionally 
be included.

And closing out the week was a 
Bloomberg story recapping much of 
what Crain’s has previously reported on 
the deceleration of the O’Hare Interna-
tional Airport revamp, a critical eco-
nomic development project that’s pro-
jected to be billions over budget and for 
too long has been nowhere near the top 
of the mayor’s priority list.

So it was another week for the record 
books in Johnsonland. �e trouble is, 
when the mayor has a terrible, horrible, no 
good, very bad week, the rest of the city 
does, too.

LETTER TO THE EDITOR

Chicago Red Stars’ involvement in the 
Sox-Bears stadium plans is a matter of equity

All women’s sports deserve support, but 
the Chicago Red Stars in particular need to 
plan for a stadium and a practice �eld.

Mayor Brandon Johnson is a tireless 
�ghter for diversity, equity and inclusion, 
and has achieved many historic accom-
plishments in less than one year as mayor 
of our city. We applaud his e�orts and ask 
that he include women’s sports teams in 
his mission of equity for all. 

A true commitment to equity means 
that women’s sports have a seat at the 
table when there are discussions about 
public/private partnerships to build the 
next generation of sports stadiums.

This is a historic opportunity for Illi-
nois leaders to make a major statement 
that women in sports are just as import-
ant as men’s sports.

LAURA RICKETTS, Chicago Red 
Stars executive chairperson

KAREN LEETZOW, Chicago Red 
Stars president

SOFIA ANASTOPOULOS, executive 
director of the Illinois Metropoli-
tan Investment Fund

ANGELA E.L. BARNES, chief  legal 
o�cer at Ideo

DR. TRACI P. BECK
DEBRA CAFARO, chairman
and CEO of Ventas

LAURAN DESMOND, chair
and CEO of Smartly.io

SIDNEY DILLARD, investment 
banker and partner at Loop 
Capital Markets

JESSICA DROSTE YAGAN, partner 
and CEO of Impact Engine

MEGAN MURPHY, owner of  
LaCrosse Milling

EDITHA PARAS, nonpro�t 
executive

COL. JENNIFER N. PRITZKER,
Illinois Army National Guard 
(retired) and founder of Tawani 
Enterprises 

HILARY ROSEN, strategic 
communications consultant

Lurie cyberattack is a wake-up call for all businesses
The article “For hospitals, 

largely exposed to cyberat-
tacks, Lurie demonstrates 

how bad it can get” (Feb. 20) sheds 
light on the increasing threats orga-
nizations face in the realm of cyber-
security. As a cybersecurity incident 
response expert, I feel compelled to 
emphasize the critical importance 
of having a comprehensive incident 
response plan in place for organiza-
tions across all sectors.

�e recent cyberattack on Lurie 
Children’s Hospital serves as a stark 
reminder no sector is immune to 
the evolving and sophisticated 
threats in the digital landscape. 
From health care to manufacturing, 
�nance to legal, organizations must 
recognize they are all potential tar-
gets. It is imperative for businesses 
to proactively address this threat 
landscape by establishing and reg-
ularly updating a robust incident 
response plan, or IRP.

An e�ective IRP is not a mere 
precautionary measure; it is a 
strategic necessity. Having a well-
de�ned plan can make the di�er-
ence between swift recovery and 
prolonged disruption. �is is par-
ticularly crucial in sectors like 
health care, where the stakes are 
high and patient data security is 
paramount.

A comprehensive IRP should 
encompass not only the technical 
aspects of cybersecurity but also 
the coordination of people, pro-
cesses and communication chan-
nels. Regular testing and updat-
ing of the plan are essential to 
ensure its e�ectiveness in the 
rapidly evolving landscape of 
cyber threats.

Beyond technical consider-
ations, it is vital for organizations 
to foster a culture of cybersecuri-
ty awareness among their em-
ployees. Education and training 

programs can empower sta� to 
recognize and respond to poten-
tial threats, serving as an addi-
tional layer of defense.

�e �nancial implications of a 
cyber incident cannot be over-
stated. �e cost of recovering 
from a breach, both in terms of 
monetary losses and damage to 
reputation, can be devastating. 
Investing in a proactive and ro-
bust incident response plan is a 
prudent step that pays dividends 
in mitigating these risks.

�e Lurie cyberattack serves as a 
wake-up call for all organizations, 

regardless of sector. Cybersecurity 
threats are pervasive and the need 
for a comprehensive incident re-
sponse plan is non-negotiable. By 
prioritizing preparedness, organi-
zations can position themselves 
not only to withstand cyber threats, 
but also to recover swiftly and re-
sume normal operations.

It is time for businesses to rec-
ognize a proactive stance against 
cyber threats is an investment in 
their long-term resilience.

DAVE SMOLENSKY
Partner  
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Republic Bank of Chicago, Oak Brook

Republic Bank, serving 
Chicagoland since 1964, 
is pleased to welcome 
Adam Brook as Executive 
Vice President and Chief 
Operating Of�cer.  Adam 
brings nearly twenty years 
of in-depth operations experience to 
the Bank’s leadership team, with an 
extensive background in commercial 
and consumer lending. Further, his 
experience overseeing the daily 
business operations of IT, Facilities, 
Security, Loan & Deposit Operations, 
and Enterprise Risk Management 
teams has contributed to his ability to 
support Republic Bank’s infrastructure 
and growth plans while upholding a 
sound risk management framework. 
He received his Bachelor’s degree 
in Marketing/Management from 
DePaul University. 

BANKING

Amalgamated Bank of Chicago, 
Chicago

Amalgamated Bank of 
Chicago is proud to 
announce that Timothy 
Clifford has been 
promoted to EVP & 
Chief Financial Of�cer. 
Tim has been with 
ABOC since 2022 and is responsible 
for all accounting, �nancial reporting, 
budgeting, and tax issues for the 
Bank. He serves as a member of �ve 
Committees, including the Bank’s 
Senior Executive Management Group. 
Timothy has more than 25 years of 
�nancial, operational, and compliance 
audit experience, of which 15 have 
been in leadership roles. 

BANKING / FINANCE

Elliott & Associates Attorneys PLLC, 
Des Plaines

Elliott & Associates is 
proud to announce the 
elevation of Lauren C. 
Elliott to Partner. Before 
Elliott & Associates 
Lauren practiced in 
civil litigation with a 
prominent personal injury and 
defense �rm. Lauren currently 
represents property owners before 
the Cook County Assessor, Cook and 
collar county Boards of Review and 
the Property Tax Appeal Board. She 
exceeds client expectations every 
day with her client �rst mentality and 
ability to achieve the fairest possible 
outcome for her clients.

LAW FIRM

The Joint Commission, 
Oakbrook Terrace

The Joint Commission 
proudly announces that 
Carla Pugh, MD, PhD, 
professor of surgery at 
the Stanford School of 
Medicine and director 
of the Technology 
Enabled Clinical Improvement 
Center at Stanford Medicine, has 
been selected as inaugural fellow 
for its President’s Fellowship for 
Healthcare Quality and Safety, a 
prestigious program for a highly 
quali�ed healthcare professional 
to collaborate with The Joint 
Commission to advance healthcare 
outcomes globally.

HEALTH CARE

Croke Fairchild Duarte & Beres LLC, 
Chicago

Croke Fairchild Duarte 
& Beres is pleased to 
welcome Samantha 
Nunez to the �rm as an 
associate in the public 
�nance practice group. 
Prior to joining the �rm, 
Samantha spent more than 10 years 
working for the Metropolitan Water 
Reclamation District of Greater 
Chicago. She also has experience 
litigating civic matters in both state 
and federal court.

LAW FIRM

365 Equipment & Supply, Des Plaines

Bryan Olson has been 
promoted from COO 
to President, 365 
Equipment & Supply. 
With more than 20 
years of experience 
leading B2B sales 
and operational excellence in 
Fortune 100 companies, Olson has 
doubled the organization’s revenue 
since joining the �rm and earned 
recognition in the Webb Analytics 
150 supplier report for the highest 
year-over-year growth in the building 
materials sector.  365 Equipment & 
Supply’s broad range of supplies, 
materials and equipment, their 
dedication to customer service, and 
competitive pricing, make them 
the ideal partner for successful 
construction projects. 

CONSTRUCTION
First Bank Chicago, Northbrook

First Bank Chicago, one 
of the top 5 privately 
held banks in Chicago, 
congratulates Tom 
Neylon on his recent 
appointment to the 
Board of Directors at 
Center for Advancing Domestic 
Peace. Tom, SVP Middle Market 
Banking, is one of many employees 
giving time, talent and resources to 
our community and neighbors as part 
of our bank-wide culture of caring.
We applaud Tom’s contributions to 
the Center for Advancing Domestic 
Peace in meeting their mission to stop 
domestic violence where it starts.

BANKING

Chicago State Foundation, Chicago

Chicago State Foundation
announces Andre Baker, 
Executive Director 
and Market Director at 
JPMorgan Chase, and 
Jason Mercer, Principal 
at Cleveland Avenue, 
CAST US Fund, as newly 
elected members of 
the Board of Directors. 
Baker oversees 16 
branches across the 
Chicago area, including 
the top 10 most diverse 
communities in Illinois. 
He was instrumental in 
creating a partnership 
between JPMorgan and 
Chicago State University, creating 
a pipeline for graduates to �ll open 
positions with diverse talent.
Mercer supports, via investment, 
Black, Brown and Women 
entrepreneurs, primarily in 
Chicagoland. Mercer has over ten 
years of experience in strategy, 
�nance, and mergers and 
acquisitions-related roles within 
large, multi-national organizations.

EDUCATION

Baker

Mercer

Fort Dearborn Partners, Inc., Chicago

FDP proudly announces 
the elevation of Rob 
Cleary and Mark 
Kroeger to Shareholders. 
Since 2011, Rob has 
rapidly progressed from 
Consultant to Senior 
Director and become 
integral to the growth 
of the �rm’s Consulting 
and M&A practices. As 
a Shareholder, Rob will 
focus on developing 
and growing the �rm’s 
business and have 
primary oversight 
of FDP’s Investment 
Banking practice.
As a Shareholder, Mark will play 
a critical role in FDP’s growth and 
continued success by focusing 
on developing staff and business 
strategies that take advantage of 
the �rm’s immensely talented team’s 
broad set of skills and experience. 
Mark’s experience, leadership, and 
organizational skills will enhance the 
structure and consistency of each 
engagement.

PROFESSIONAL SERVICES

Cleary

Kroeger

Lakeshore Financial Group, Chicago

Welcoming Zach 
Perez, LSFG’s newest 
Managing Director, 
bringing over 10 years of 
�nancial experience. He 
most looks forward to 
leveraging his �nancial, 
sales, and marketing experience and 
expertise to drive growth, cultivate 
strong relationships both internally 
and externally, and contributing 
to the continued success and 
expansion of the �rm. Zach joins 
from the Mutual of Omaha. 

FINANCIAL SERVICES

NASCAR Chicago Street Race, Chicago

In anticipation of the 
2024 Chicago Street 
Race Weekend July 6-7, 
Alexandria Munoz has 
been named Managing 
Director, Head of 
Commercial Revenue 
for the NASCAR Chicago Street 
Race. A Chicago native, Munoz 
brings an extensive portfolio of 
corporate partnership and business 
development experience to 
NASCAR, having worked in the MLS, 
NBA, Lear�eld, MLB, and others. 
Most recently, she served as Vice 
President of Corporate Partnerships 
for the Chicago Fire. 

MEDIA / SPORTS

AECOM, Chicago

Aaron Beyers joined 
AECOM’s Chicago of�ce 
as an Associate Principal 
and Architecture Design 
Lead. With almost two 
decades of experience, 
he is responsible for 
navigating the design, management 
and coordination of multidisciplinary 
teams. At AECOM, Aaron leads a 
collaborative design process that 
marries ideology, and technical 
precision while evoking the strengths
of the larger project team. 

ARCHITECTURE / DESIGN

Jahn, Chicago

Scott Seyer, AIA, 
LEED AP, has joined 
Jahn as a managing 
director, returning to the 
�rm where he started 
his career. He brings 
to Jahn more than 28 
years of professional experience 
designing large-scale projects 
around the globe, including high-
pro�le of�ce projects, multi-family, 
mixed-use developments, and 
higher education buildings. Through 
this role, Seyer will be part of the 
collaborative leadership team 
responsible for leading the �rm’s 
domestic and international growth.

ARCHITECTURE / DESIGN

IMD Guest House Foundation, Chicago

Guest House is pleased 
to promote Art Sims to 
Community Outreach 
Manager, a newly 
created position.  With 
30+ years of experience 
in journalism including 
work at Weigel Broadcasting, The 
Chicago Defender, and Midway 
Broadcasting, Art joined the Guest 
House staff in 2022.  He is active 
in various advisory boards such 
as Disability Lead 2019 Fellow & 
Ambassador, Chatham Park Village 
Cooperative, The Chicago ADA 
Advisory Committee of Pace, and 
American Heart Association of Metro 
Chicago Health Equity Advisory. 
He was inducted into Who’s Who in 
Black Chicago and was honored by 
Monarch Magazine as a trailblazer in 
media.  Guest House is a 501(c)(3) 
nonpro�t that provides temporary 
lodging to medical patients seeking 
treatment in Chicago.   

NON-PROFIT

Elliott & Associates Attorneys PLLC, 
Des Plaines

Elliott & Associates is 
proud to announce the 
elevation of Melissa 
K. Whitley to Partner. 
Melissa has over 20 years’
experience in representing 
property owners before 
the Cook County Assessor, Cook 
and collar county Boards of Review 
and the Property Tax Appeal Board. 
She amazes clients every day with 
her positive attitude. Melissa has 
also successfully obtained real estate 
tax incentives and exemptions for 
numerous clients saving them hundreds 
of thousands in real estate tax dollars.

LAW FIRM

Pilgrim Christakis LLP, Chicago

Pilgrim Christakis LLP, 
a Chicago-based �nancial 
services litigation 
boutique, has announced 
the promotion of Alan 
Ritchie to partner. Alan 
has been with the �rm for 
5 ½ years, representing the consumer 
�nancial services industry in courts 
and arbitrations around the country 
in consumer protection, data privacy 
and commercial disputes. Alan 
earned his undergraduate degree 
from Northwestern University and his 
Juris Doctor degree from Loyola Law 
School, Los Angeles.

LAW FIRM Addison Group, Chicago

Addison Group is 
excited to announce 
Emily Montgomery
as a quali�er for the 
Manager of the Year 
award for 2024. Her 
performance as Branch 
Manager for our Human Resources 
Talent Solutions (HRTS) division 
in Schaumburg, IL has proven 
exceptional. Emily Montgomery 
Specializes in HR Talent Solutions, 
Providing Interim, Consulting, 
Project-based, and Permanent-Hire 
HR Workforce Placement Solutions.

STAFFING / RECRUITING

Brilliant Staf�ng, LLC, Chicago

Brilliant® welcomes back 
Doug Lowery, one of 
the original �ve founders, 
as Chief Revenue Of�cer. 
Doug will serve as the 
executive leader of 
business development 
and customer success, with a mission 
to spearhead Brilliant’s new customer 
acquisition strategy and expansion 
of existing client relationships. Most 
recently, Doug was the lead sales 
executive for Crowe LLP in the 
Chicagoland market.  He achieved 
great success in this role for �ve years 
before returning to Brilliant.

STAFFING / RECRUITING

Associated Bank, Chicago

Drew Lear has joined 
Associated Bank’s 
Chicago Commercial 
Banking team as 
Senior Vice President 
-Relationship Manager. 
He is responsible for 
relationship management and 
business development for middle 
market commercial clients. Drew 
brings more than 16 years of banking 
experience to Associated having 
previously held positions at Capital 
One and Bank of America Merrill 
Lynch. For the last nine years, Drew 
has been on the Chairman’s Advisory 
Council for the Big Shoulders Fund.

BANKING / FINANCE
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CRAIN’S
DEMOCRATIC NATIONAL CONVENTION

S P O N S O R S

DNC PUTS CHICAGO ON CENTER STAGE

Anational spotlight will shine on 
Chicago in August when 50,000 
visitors, including 15,000 mem-
bers of the media, come to town 

for the Democratic National Convention.
�e question is whether Chicago’s four-

day star turn will prove to be a good thing.
“What’s at stake for us is being able to 

have a dramatic impact on our reputation 
and in reshaping our narrative,” says Rich 
Gamble, interim president and CEO of 
Choose Chicago.  

Hosting a convention can indeed boost 

perception of a city, as well as raise its pro-
�le. It happened in Cleveland eight years 
ago — the last time political conventions 
occurred in person — when �e Atlantic 
declared “Cleveland won the Republican 
National Convention” and �e Washing-
ton Post said “We were promised a riot in 
Cleveland. We got a block party instead.” 
In the wake of that convention, the num-
ber of people willing to consider traveling 
to Cleveland jumped from 33% to 38%, ac-
cording to a survey from Visit Cleveland, a 
local tourism group.

But the stakes and circumstances are 
di�erent for Chicago this year than they 
were for Cleveland in 2016, and for Mil-
waukee, which is hosting the Republican 
National Convention this summer. �ose 
cities aspire to join the upper tier of U.S. 
convention and tourism hot spots — Chi-
cago is already there.

“If you’re McCormick Place (the site of 
daytime DNC programming), this is not 
putting you on the map. It’s already a 

The political convention could cast the city in a bright light — or leave it with a black eye | By Steve Hendershot

See DNC on Page 12

Chicago isn’t a typical 
host city whose role is 
to provide a pleasant, 
passive backdrop. 
Instead, it’s a leading 
character in the 
election narrative.
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premier destination,” says Victor 
Matheson, a professor at College of 
the Holy Cross who studies the eco-
nomic impacts of hosting political 
conventions.

Instead, a convention win for 
Chicago means staving o�  the per-
ception that the city is unsafe or 
that its downtown is in decline. It 
means demonstrating “that we’ve 
got our act together, that we’re still 
a city that works and truly a down-
town that works,” says Michael Ed-
wards, president and CEO of the 
Chicago Loop Alliance.

And that’s where it gets tricky — 
because some of Chicago’s per-
ception problems are rooted in 
reality, and also because its role in 
this convention is uniquely politi-
cal. For Chicago to bene� t in the 
long term from the Democratic 
National Convention, it needs to 
provide a smooth convention ex-
perience and demonstrate that its 
strengths remain strengths and 
that its issues are under control.

How Chicago is different 
from typical host cities

U.S. cities in “purple” states that 
are up for grabs have hosted most 
national political conventions in 
recent election cycles, but Illinois 
doesn’t � t that description. In-
stead, it’s a solid bet to vote for the 
Democratic nominee in Novem-
ber’s general election.

� at means Chicago has a dif-
ferent appeal to Democrats: It 
enables them to “use the conven-
tion to draw a contrast” between 
their political vision and that of 
presumed Republican nominee 
Donald Trump, according to a 
spokesperson for the Democratic 
National Convention Committee.

� rough a Democratic lens, 
Chicago is a vibrant, diverse city 
with strong union ties that stands 
as an example of what’s possible 
under the Democratic leadership 
of Mayor Brandon Johnson and 
Illinois Gov. J.B. Pritzker. Former 
President Trump, in contrast, fa-
mously and unfavorably com-
pared the violence in Chicago to 
that of Afghanistan.

Chicago’s struggles are “de� -
nitely going to be weaponized by 
the Republicans — that you are in 
a ‘dangerous city,’ " says Heather 
Hendershot, a Northwestern Uni-
versity professor who studies 
political media coverage (and is 
unrelated to this story’s author). 
During the convention, “� e GOP 
is going to continue along that 
line. � ey would attack any city 
that hosted the DNC, but Chicago 
seems to provide them a little bit 
more ammo.”

� at means Chicago isn’t a typ-
ical host city whose role is to pro-
vide a pleasant, passive backdrop. 
Instead, it’s a leading character in 
the election narrative.

Chicago also appeals to Demo-
crats because of the party’s legacy 
and infrastructure here. � e loca-
tion enables President Joe Biden 
to rea�  rm his close ties to former 
President Barack Obama, whose 
presidential center is under con-

struction in Jackson Park. And 
both Pritzker and Johnson are 
Democrats with national pro� les.

“� ere is this marriage between 
the party — the DNC and the 
White House, along with the state 
and city — that we did not have” 
the last time Chicago hosted the 
event, says Leslie Fox, executive 
director of the host committee for 
the 1996 Democratic National 
Convention. “We were ful� llers to 
a contract. We were not besties.”

At a normal convention, “when 
things go well, we tend to forget 
about the host city completely,” 
says Matheson of the College of 
the Holy Cross. � is summer, 
however, Chicago is less likely to 
fade into the background. � at 
means more pressure not only to 
avert disaster, but also to deliver a 
convention experience commen-
surate with a city that Democrats, 
both nationally and locally, hope 
exempli� es the possibilities of 
progressive leadership.

Achieving that outcome is no 
slam dunk. First, Chicago is no 
stranger to the worst-case scenar-
io of hosting the Democratic Na-
tional Convention. � at hap-
pened in 1968, when violent 
clashes between police, protest-
ers and journalists gave the city a 
lasting black eye. While the politi-
cal atmosphere this year doesn’t 
match the chaos of 1968, there’s 
perhaps more potential for con-
� icts within the Democratic Party 
and protests than in a typical elec-
tion year, because of such issues 
as the Israel-Hamas war and the 
migrant crisis in the U.S. Security 
for the convention is overseen by 
a coalition of federal agencies in 
coordination with Chicago police, 
but interactions between law en-
forcement personnel and protest-
ers will be under a microscope, 
especially after city o�  cials strug-
gled to handle racial justice pro-
tests in 2020.

Second, for Chicago to turn its 
convention showcase into a long-
term bene� t for its image, stand-

ing and economy, the city needs 
not just to survive, but also to 
show out. � at means leaving vis-
iting delegates and media with 
the impression of a city whose 
downtown is progressing in its 
pandemic recovery; with vibrant 
neighborhoods that demonstrate 
that Chicago is succeeding at 
spreading wealth and opportunity 
across the city; and with infra-
structure that speaks both to liva-
bility and to the cohesion, compe-
tence and long-term vision of 
local leaders.

If you live here, you likely can 
imagine a convention experience 
that gets the job done — as well as 
one that doesn’t.

Many of the speci� cs of Chica-
go’s e� ort are still being worked 
out. Earlier this month, the host 
committee was still building its of-
� ces within the Chicago Transit 
Authority’s West Loop headquar-
ters.  

But Chicago’s plans are taking 
shape, and it’s not too early to 
identify the key areas that will 
determine whether the city posi-
tions itself for a long-term, 
post-convention boost or mud-
dles through an experience that’s 
either forgettable or, worse, unfor-
gettably bad.

Leaders of a coalition of protest 
groups called March on the DNC 
2024 expect thousands of people 
to join them at convention 
demonstrations in Union Park 
near the United Center. � e city 
denied their permit requests, 
hoping protesters would agree to 
assemble at Grant Park instead, 
but coalition leaders say they’ll 
gather at Union Park regardless, 
because it’s important to be with-
in sight and sound of the televised 
portion of the convention.

“I’m worried that this is going 
to back� re because activists are 
going to show up anyway, and 
now it’s more likely to be confron-
tational,” says Karen Pita Loor, a 
Boston University law professor 
who studies protest policing. 

“� e focus should really be on 
de-escalation and also making 
connections with organizers, and 
this was a missed opportunity.”

� e clash over location is a fore-
boding � rst act in what city and 
Democratic leaders surely hope 
results in a clinic in how to honor 
the right to protest while also 
maintaining civic safety. Security 
e� orts will be coordinated by a co-
alition of federal agencies working 
in conjunction with the Chicago 
Police Department, with local po-
lice receiving extra training on 
how to handle large-scale protests 
while planning to eschew riot gear.  

One meaningful di� erence 
from the 2020 protests is that Chi-
cago has since elected a mayor 
with a background as a protester 
and activist. Kobi Guillory, a 
spokesperson for the protest coa-
lition, blames the violence that 
occurred during the 2020 demon-
strations on decisions by then-
Mayor Lori Lightfoot’s adminis-
tration to impose short-notice 
curfews and raise downtown 
drawbridges.

“We don’t expect anything like 
that from Brandon Johnson, be-
cause he’s from the movement 
and he cares about social justice. 
But there’s still the whole Chicago 
machine we have to contend 
with,” says Guillory.

Chicago’s city center, just like 
many of its peers across the coun-
try, continues to recover from the 
COVID pandemic. � e Democrat-
ic National Convention presents a 
huge opportunity for tourist desti-
nations like the Loop and the Mag 
Mile to remind visitors of their 
charm and viability — but they 
must do so while continuing to 
claw their way back. � e Loop, for 
example, has a record-high 30% 
vacancy rate, according to the 
Loop Alliance’s Edwards.

� e DNC also has the potential 
to attract additional large-scale 
conventions to Chicago. To that 
end, Choose Chicago, the city’s 
tourism arm, is planning to bring 

potential clients to town immedi-
ately before the DNC to show o�  
the city’s convention prowess — 
and the appeal of downtown as an 
after-hours destination is a crucial 
part of Chicago’s sales pitch.

� e Chicago Loop Alliance is 
considering several strategies to 
spruce up the area ahead of the 
convention, ranging from en-
hanced landscaping to art dis-
plays inside vacant storefronts, as 
well as relocating a State Street 
visitor center from its current lo-
cation within Macy’s to the street 
itself. “It’s essential that we keep 
the street vital and healthy look-
ing,” Edwards says.

In 1996, the last time Chicago 
hosted the Democratic National 
Convention, attendees were en-
couraged to stick to a de� ned foot-
print within the city. � is time, the 
host committee is encouraging 
visiting media to pursue stories 
that include travel to all 77 Chica-
go neighborhoods — “from Rog-
ers Park to Riverdale,” as host 
committee chair Christy George 
put it in an email to Crain’s.

If all goes well, that decision 
will turn national media onto the 
diversity, creativity and culture 
that de� ne Chicago beyond 
downtown, and perhaps draw 
funding to initiatives aimed at re-
vitalizing communities such as 
those near the United Center.

Groups located near the con-
vention site already are making 
plans to capitalize on the atten-
tion. � e Illinois Medical District’s 
leaders are accelerating plans to 
install new roadside signage and 
are considering whether pro-
gramming such as live music or 
food trucks could draw conven-
tioneers to visit its campus. And 
community leaders are excited 
about the prospect of showing o�  
their e� orts to delegates and me-
dia who might be able to steer ad-
ditional funding their way.

“On the West Side, we have 
a renaissance happening right 
now,” says Ayesha Jaco, executive 

DNC 
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director of nonpro� t West Side 
United. “We could show how 
through this investment and 
shared commitment between lo-
cal philanthropy, state and local 
government, and by partnering 
with and following the lead of the 
community — we can help revi-
talize communities.”

It’s a laudable mission, but it 
also means lots of activity beyond 
the o�  cial security perimeter to 
parts of the city that are struggling 
with ongoing violence.

Another pillar of the host com-
mittee’s early work is an e� ort to 
ensure that local small businesses 
have an opportunity to share in 
revenue from the Democratic Na-
tional Convention. � at ranges 
from a vendor directory that high-
lights local and diverse business-
es to the selection of Show Strate-
gy, a Chicago-based, Black-owned 
� rm, as a prime contractor.

“We’re trying to give the small-
business community the � rst bite 
at the apple,” says host committee 
spokesperson Natalie Edelstein.

� e Chicago Transit Authority 
will also be on display during the 
convention, both because the 
host committee plans to use CTA 
buses to ferry attendees to and 
from convention sites, and also 
because of those neighborhood-
based media stories that the com-
mittee plans to facilitate. � at’s a 
lot of attention on a civic resource 
that’s taking heat for poor admin-
istration, unreliable service and 
high crime rates.

Chicago “has some of the best 
bones for transit in the nation, but 
right now the system needs inter-
vention at the state and federal 
levels. What happens if these in-
� uential folks nationally see a dys-
functional system?” asks Kate 
Lowe, an associate professor at the 
University of Illinois Chicago who 
specializes in transit. “People are 
giving up on (el trains) when they 
see how long the wait is. We have a 
real risk that that is also the experi-
ence delegates will have, instead 
of seeing what an asset transit can 
be and taking that message to 
their statehouses and to D.C.”

From the national Democratic 
perspective, the convention is a 
place to showcase party unity 
ahead of the general election — 
and to gloss over contentious 
intra-party issues such as the 
Israel-Hamas war and how to ad-
dress the migrant crisis. Both 
Pritzker and Johnson are high-
pro� le Democrats, but there are 
plenty of reports of a strained re-
lationship between them, and 
they’ve been on opposite sides of 
the Israel-Hamas war. Could a 
public spat turn into a bad look for 
the city and party?

Not likely. For one, both politi-
cians are likely to stick to the 
script during the convention. And 
even if they don’t, the conse-
quences likely won’t be severe.

“I don’t think Pritzker and the 
mayor being on opposite sides of 
an issue or two is going to present 
any signi� cant problem,” says 
Matheson, the College of the Holy 
Cross professor. � e Democratic 
Party “is a pretty big tent and al-
ways has been.”

Will Chicago shine?Will Chicago shine?
When Chicago hosts the 
Democratic National 
Convention and its 50,000 
attendees in August, the
city will have a golden 
opportunity to reaf� rm its 
standing as a marquee 
destination for tourism and 
events. But for Chicago’s 
reputation to bene� t, the city 
will have to perform under 
pressure during the event.

1  The United Center
The televised portion of the 
convention will take place at 
this West Side arena. Protesters 
are planning to gather at 
nearby Union Park, making this 
area a potential � ashpoint for 
clashes between protesters and 
security personnel.

  2  Fulton MarketFulton Market
When Chicago hosted the DNC in 1996, 
Randolph Street was a major thoroughfare 
for media and delegates commuting from Loop 
hotels to the United Center — but “Restaurant 
Row” wasn’t yet a thing. This now-booming 
stretch will again be a key corridor during the 
2024 DNC, with an opportunity to showcase 
Chicago’s strength and vibrancy.

4  The Loop and Millennium Park
Hotels in the city’s center will host many
of the visiting delegates and media members, of the visiting delegates and media members, 
and the area also sits between the United 
Center and the DNC’s daytime home at 
McCormick Place. Will Chicago’s central 
business district signal that a post-pandemic business district signal that a post-pandemic 
rebound is in full swing, or give the
impression of a downtown in decline?

  3  Magni� cent Mile
The iconic Chicago shopping 
district needs to show a 
national audience that it 
still shines brightly despite 
post-pandemic safety concerns 
and high vacancy rates.
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potential clients to town immedi-
ately before the DNC to show o� 
the city’s convention prowess — 
and the appeal of downtown as an 
after-hours destination is a crucial 
part of Chicago’s sales pitch.

�e Chicago Loop Alliance is 
considering several strategies to 
spruce up the area ahead of the 
convention, ranging from en-
hanced landscaping to art dis-
plays inside vacant storefronts, as 
well as relocating a State Street 
visitor center from its current lo-
cation within Macy’s to the street 
itself. “It’s essential that we keep 
the street vital and healthy look-
ing,” Edwards says.

In 1996, the last time Chicago 
hosted the Democratic National 
Convention, attendees were en-
couraged to stick to a de�ned foot-
print within the city. �is time, the 
host committee is encouraging 
visiting media to pursue stories 
that include travel to all 77 Chica-
go neighborhoods — “from Rog-
ers Park to Riverdale,” as host 
committee chair Christy George 
put it in an email to Crain’s.

If all goes well, that decision 
will turn national media onto the 
diversity, creativity and culture 
that de�ne Chicago beyond 
downtown, and perhaps draw 
funding to initiatives aimed at re-
vitalizing communities such as 
those near the United Center.

Groups located near the con-
vention site already are making 
plans to capitalize on the atten-
tion. �e Illinois Medical District’s 
leaders are accelerating plans to 
install new roadside signage and 
are considering whether pro-
gramming such as live music or 
food trucks could draw conven-
tioneers to visit its campus. And 
community leaders are excited 
about the prospect of showing o� 
their e�orts to delegates and me-
dia who might be able to steer ad-
ditional funding their way.

“On the West Side, we have 
a renaissance happening right 
now,” says Ayesha Jaco, executive 

director of nonpro�t West Side 
United. “We could show how 
through this investment and 
shared commitment between lo-
cal philanthropy, state and local 
government, and by partnering 
with and following the lead of the 
community — we can help revi-
talize communities.”

It’s a laudable mission, but it 
also means lots of activity beyond 
the o�cial security perimeter to 
parts of the city that are struggling 
with ongoing violence.

Another pillar of the host com-
mittee’s early work is an e�ort to 
ensure that local small businesses 
have an opportunity to share in 
revenue from the Democratic Na-
tional Convention. �at ranges 
from a vendor directory that high-
lights local and diverse business-
es to the selection of Show Strate-
gy, a Chicago-based, Black-owned 
�rm, as a prime contractor.

“We’re trying to give the small-
business community the �rst bite 
at the apple,” says host committee 
spokesperson Natalie Edelstein.

�e Chicago Transit Authority 
will also be on display during the 
convention, both because the 
host committee plans to use CTA 
buses to ferry attendees to and 
from convention sites, and also 
because of those neighborhood-
based media stories that the com-
mittee plans to facilitate. �at’s a 
lot of attention on a civic resource 
that’s taking heat for poor admin-
istration, unreliable service and 
high crime rates.

Chicago “has some of the best 
bones for transit in the nation, but 
right now the system needs inter-
vention at the state and federal 
levels. What happens if these in-
�uential folks nationally see a dys-
functional system?” asks Kate 
Lowe, an associate professor at the 
University of Illinois Chicago who 
specializes in transit. “People are 
giving up on (el trains) when they 
see how long the wait is. We have a 
real risk that that is also the experi-
ence delegates will have, instead 
of seeing what an asset transit can 
be and taking that message to 
their statehouses and to D.C.”

From the national Democratic 
perspective, the convention is a 
place to showcase party unity 
ahead of the general election — 
and to gloss over contentious 
intra-party issues such as the 
Israel-Hamas war and how to ad-
dress the migrant crisis. Both 
Pritzker and Johnson are high-
pro�le Democrats, but there are 
plenty of reports of a strained re-
lationship between them, and 
they’ve been on opposite sides of 
the Israel-Hamas war. Could a 
public spat turn into a bad look for 
the city and party?

Not likely. For one, both politi-
cians are likely to stick to the 
script during the convention. And 
even if they don’t, the conse-
quences likely won’t be severe.

“I don’t think Pritzker and the 
mayor being on opposite sides of 
an issue or two is going to present 
any signi�cant problem,” says 
Matheson, the College of the Holy 
Cross professor. �e Democratic 
Party “is a pretty big tent and al-
ways has been.”

No city does conventions, or as many, like Chicago
 ◗ When Chicago hosts the Democratic National Convention this summer, it will mark the �rst time since 1996 

that the city has hosted a political convention, and just the third time since 1968. 
But before that? For more than a century, Chicago was the premier destination for national political conventions. 

From 1860 to 1968, Chicago hosted 25 major party conventions over the course of 29 election cycles, more than any 
other city — 14 Republican conventions, 10 for the Democrats and one for the Progressive Party when it nominated 
former President Theodore Roosevelt in 1912.

Those conventions played a crucial role in forming Chicago’s reputation as a convention city. Here’s a look at
a few of the most noteworthy.

1860 Republican National Convention: The Republican Party, formed just six 
years earlier, met in a temporary structure called the “Wigwam,” located on 
Wolf Point by the Chicago River, a site where Chicago’s �rst hotel, the 
Sauganash, burned down a few years earlier. William Henry Seward from New 
York was the front-runner for the nomination heading into the convention and 
won the �rst of several rounds of voting. But the momentum turned against 
Seward, and the nomination — and, eventually, the presidency — went to 
downstate politician Abraham Lincoln.

1888 Republican National Convention: There 
was so much excitement about the Auditorium 
Building on Michigan Avenue, designed by 
Dankmar Adler and Louis Sullivan with help from 
Frank Lloyd Wright, that the Republicans held 
their convention there even though the building 
wasn’t �nished. Two key technological innova-
tions helped with the decision: The building 
featured air conditioning as well as electric lights 
that enabled evening sessions. The Republicans 
nominated Benjamin Harrison, who went on to win 
the White House.

Inside the 1896 Democratic National Convention

1896 Democratic National Convention: Democratic nominee William 
Jennings Bryan didn’t win the presidency, but he did deliver one of the most 
important speeches in U.S. political history at the convention hosted at the 
Chicago Coliseum (the second of three buildings called the Coliseum, this one 
located in Woodlawn). Bryan’s “Cross of Gold” speech denounced the gold 
standard for currency.

1904 Republican National Convention: 
Theodore Roosevelt became president in 
1901 after the assassination of William 
McKinley, so this convention marked the �rst 
time he earned the party’s presidential 
nomination. The convention venue was a 
historical oddity, built from the remains of a 
Confederate stockade that was transported 
from Virginia to Chicago after the Civil War 
and reconstructed as a museum. When the 
museum folded, the bricks were reused as 
part of the convention venue, the third local 
venue to be called the Coliseum.

In 1912, former President Roosevelt returned to Chicago to seek the  
nomination of the Progressive Party, which became known as the Bull Moose 
Party after he announced he was “strong as a bull moose.” 

1932 Democratic National 
Convention: In the �rst presidential 
election since the U.S. plunged into 
the Great Depression, both the 
Democrats and Republicans held 
their conventions at the Chicago 
Stadium, a newly constructed arena 
adjacent to the spot where the 
United Center now stands. The 
Democratic nominee, Franklin D. 
Roosevelt, went on to win the 
presidency and serve four terms, 
three of which included nominations 
in Chicago. 

1968 Democratic National Conven-
tion: The Democrats selected Chicago to 
host their convention in 1968 in part 
because under then-Mayor Richard J.
Daley the city had “avoided the urban 
uprisings and strikes that had plagued 
other U.S. cities, according to Heather 
Hendershot, a Northwestern University 
professor who wrote a book about media 
coverage of the 1968 convention (and 
no relation to this story’s author). But 
instead of delivering a steadying 
convention amid a tumultuous year, 
Chicago devolved into chaos as police 
fought with protesters in view of a national audience, an electrical workers’ 
strike hindered media coverage, and journalists including Mike Wallace and Dan 
Rather were injured in clashes with law enforcement. 

The 1968 DNC stands alone among 
U.S. political conventions as a 
worst-case scenario. “It was a hit to 
the city, and to its reputation as a 
convention town,” says Hendershot.
After a century as the country’s leading 
city for political conventions, Chicago 
took a nearly three-decade hiatus from 
hosting after the event — even as 
Richard Nixon, the Republican nominee 
and eventual winner of the 1968 
presidential election, visited Chicago 

for a parade the week after the Democratic National Convention.

1996 Democratic National 
Convention: There wasn’t much 
drama inside the newly construct-
ed United Center, where the 
Democrats re-nominated President 
Bill Clinton ahead of his second 
term. Instead, the convention gave 
Chicago and Mayor Richard M.
Daley an opportunity to erase the 
stain of 1968 and put its revitaliza-
tion on display — an effort that 
began two years prior, when the 
city hosted the World Cup. It 
worked, as a post-convention Crain’s headline proclaimed: “City, Daley Score a 
Convention Landslide.”

Source: Much of the historical detail comes from “Inside the Wigwam: Chicago Presidential 
Conventions 1860-1996,” a 1996 book co-authored by DePaul University faculty member Craig
Sautter and then-Ald. Edward Burke. Photos from the Library of Congress, Getty Images, Bloomberg.

For more than a century, 
Chicago was the premier 
destination for national 
political conventions
By Steve Hendershot

Abraham Lincoln, left, and an illustration of the 1860 Republican National Convention

Benjamin Harrison

William Jennings Bryan

Illustration of Theodore Roosevelt 
inside the convention hall

Franklin D. Roosevelt speaks at the 1932 
Democratic National Convention.

Richard J. Daley 

Protesters clash with police at the 1968 DNC

President Bill Clinton, Hillary Rodham Clinton and 
Vice President Al Gore join other Democrats 
onstage at the convention.

4  The Loop and Millennium Park
Hotels in the city’s center will host many 
of the visiting delegates and media members, 
and the area also sits between the United 
Center and the DNC’s daytime home at 
McCormick Place. Will Chicago’s central 
business district signal that a post-pandemic 
rebound is in full swing, or give the 
impression of a downtown in decline?
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Restaurants are ready for 
their seat at the DNC table
In August, all eyes will 

turn to Chicago when 
politics will be on the 

plate.
By most accounts, the 

Democratic National Con-
vention will welcome 50,000 
visitors with an estimated 
economic bene�t to the city 
between $150 million to 
$200 million. Much of that 
will be felt by the city’s hos-
pitality base — an industry 
still reeling from economic 
uncertainty stemming from 
in�ation, labor shortages and the 
price of goods, as well as recent po-
litical headwinds that dramatically 
have increased the cost of doing 
business and decreased the chanc-
es of survival for small and minori-
ty-owned businesses.  

�is August will provide relief 
and a ray of hope to a battered and 
bruised industry. �ere could also 
be a long-term bene�t to our city’s 
restaurants and bars.

Aside from politicos, state dele-
gations and commentators, Chica-
go will welcome media from every 
corner of the country. Joining them 
will be representatives from many 
Fortune 500 companies. �ese tas-
temakers and leaders will dine at 

our restaurants, patron-
ize our private dining 
rooms and host meetings 
in our event spaces. 
While they dine, drink 
and perhaps dance, cam-
eras will turn their atten-
tion to our incredible din-
ing scene to remind our 
country what makes this 
city so special. Chicago’s 
�rst-class transportation 
system will help to usher 
them into our neighbor-
hoods with ease, increas-

ing exposure beyond our down-
town.  

In 1996, the Richard M. Daley 
administration foresaw the poten-
tial impact of the DNC. �ere was 
a material e�ect on the renewal of 
the Madison Street corridor and 
the West Loop neighborhood. Un-
til the convention, we struggled to 
attract restaurants and visitation 
to this part of town. �e invest-
ment in infrastructure and the at-
tention paid to the area around 
and after the convention helped 
our city to realize the neighbor-
hood’s very real potential.  

We hope there are strategies in 
place to ensure this happens again.  

Like every major moment and 

citywide event, positive exposure 
matters, particularly as it inspires 
future investment. Despite recent 
challenges, there is a certain excite-
ment among our restaurant opera-
tors, servers and chefs to welcome 
the world. We will play the con-
summate host as we always do. 
�ere is no industry more ready.  

Chicago is one of the world’s 
great culinary treasures because of 
its vibrant dining scene — one 
forged by 77 distinct communities 
and perhaps even more cultural 
heritages. To maintain that reputa-
tion, there must be a light that is 
bright enough to shine on our city. 
�e convention, a time when poli-
tics is on the plate, is one such spot-
light for our restaurants and bars.  

An opportunity for the outside world to see inside Chicago

The Democratic Na-
tional Convention 
comes to Chicago 

in August, giving lawmak-
ers and delegates from 
across the United States a 
chance to experience our 
beautiful home, a city 
that some know only from 
news headlines.

In addition to nominat-
ing a presidential candi-
date, they’ll dine in our 
world-class restaurants, 
see the sights and get a 
chance to know the people who 
make this town work. One of the 
people I hope they meet is Char-
lotte Austin, lead production 
manager at Sweet Beginnings 
LLC, a social-impact business es-
tablished by the North Lawndale 
Employment Network (NLEN).

Sweet Beginnings was founded 
in 2004 to tackle the dire unem-
ployment rates among Black men 
and women with criminal back-
grounds. Recognizing that tradi-
tional employment avenues often 
remain closed to those returning 
from incarceration, this social en-
terprise o�ers not just jobs but a 
bridge to a brighter future. Sweet 
Beginnings has hired over 750 jus-
tice-impacted individuals, provid-
ing them with job training and the 
chance to develop skills transfer-
able to a wide range of industries.

Charlotte oversees the produc-
tion of honey and skin-care prod-
ucts, made with 100% raw Chi-

cagoland honey harvested 
from an urban apiary. Her 
indomitable spirit led her 
to the U-Turn Permitted 
job-readiness program, 
administered by NLEN.

Having the DNC in Chi-
cago is a rare opportunity 
to shine a national spot-
light on the work of non-
pro�ts like NLEN. It's an 
opportunity for dele-
gates, lawmakers and na-
tional media to engage 
with the realities and 

potentials of justice-impacted 
individuals like Charlotte. By 
talking with graduates of our 
job-readiness programs, conven-
tion attendees can carry home 
stories and examples of how 
America can grow if we reduce the 
barriers to employment faced by 
people who have been formerly 
incarcerated. �e MIT Sloan Man-
agement Review's study, "Unlock-
ing the Potential of Justice-Im-
pacted Talent," emphasizes the 
importance of integrating these 
individuals into our workforce, 
highlighting the mutual bene�ts 
for society and the economy.

In 2022, 1.2 million persons 
were in state or federal prisons, 
according to the latest numbers 
from the U.S. Bureau of Justice Sta-
tistics. Our nation’s worker short-
ages would narrow dramatically if 
lawmakers re-examined hiring 
practices for people formerly in-
volved in the criminal justice sys-

tem. So many graduates of NLEN’s 
award-winning U-Turn Permitted 
job-readiness program have be-
come taxpaying homeowners 
who, in turn, donate what they can 
to support our program. People 
like them want and deserve a fair 
chance to rejoin society.

We are at a critical juncture 
where businesses, communities, 
and policymakers must come to-
gether to lower barriers to em-
ployment and recognize the un-

tapped potential within our midst.
Jamie Dimon, president and 

CEO of JPMorgan Chase, saw the 
untapped potential of those who 
have served time when he visited 
NLEN’s campus three years ago. He 
met graduates of our program and 
saw the work we do to support peo-
ple transitioning to their new lives. 
�ree years later, approximately 
10% of JPMorgan Chase’s U.S. hires 
in 2023 had criminal backgrounds.

Visiting DNC attendees will see 

there’s nothing magical about these 
common-sense recommendations. 
�ese ideas would improve the 
lives of every Charlotte and Jamie, 
no matter where they live or what 
type of business they run.

As we welcome the DNC to our 
city, let’s also welcome the oppor-
tunity to rede�ne what’s possible 
when we invest in people and 
their potential to transform not 
only their lives, but also the com-
munities around them.

Brenda Palms is 
president and 
CEO of the 
North Lawn-
dale Employ-
ment Network.

Sam Toia is 
president and 
CEO of the 
Illinois 
Restaurant 
Association.

Chicago is an
unparalleled
convention host
This August, when more 

than 50,000 people gather 
here for the Democratic 

National Convention (DNC), the 
spotlight will be shining on Chi-
cago. It will be shining even 
brighter than the average con-
vention because 15,000 of those 
attendees will be members of the 
media.

Chicago is no stranger to large 
events. In fact, less than three 
weeks after the DNC, McCormick 
Place will host more than 100,000 
people for the International Man-
ufacturing Technology Show.

�at is the equivalent of mov-
ing the entire population of a 
midsize city into Chicago for �ve 
days. And we will do it �awlessly 
— like we do every other year for 
one of the largest trade shows in 
the world.

We are honored to host the 
2024 DNC and thankful to the 
Democratic National Committee 
for choosing Chicago. �e mas-
sive exposure that the DNC 
brings will be an opportunity to 
show the world what Chicago 
does best: host major conven-
tions, trade shows, sporting 
events, festivals and more, deliv-
ering incredible experiences for 
attendees with minimal local 
disruption and without incident.

�ese events are critical for 
our economy. Last year, meet-
ings and conventions across Chi-
cago welcomed 2 million attend-
ees and brought $2.6 billion in 
economic impact.

And after a successful DNC, 
our sales teams will use the 
publicity from the DNC to land 
even more events. �e direct 
impact of previous DNCs has 
ranged from $150 million to 
$200 million, but this exposure 
is where the real upside lies. Not 
only will millions of potential 
travelers around the world see 
the best of our city and its vi-
brant neighborhoods, but previ-
ous DNC host cities have said 
the long-term impact of future 
events choosing their city out-
weighs the direct economic im-
pact of the event.

�e immediate and long-term 
impact of the DNC will be sub-
stantial, and we are con�dent 
that we will deliver an outstand-
ing event, for all of the reasons 
that make Chicago the best big 
city in the U.S. for major conven-
tions:

We have expanded our hotel 
room capacity, with nearly 
10,000 new rooms added over 
the last 10 years, allowing every 
delegate to stay within city limits.

We have the largest and most 
�exible convention center in 
North America. �e McCormick 
Place campus is unparalleled, 
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Despite recent 
challenges, there is a 
certain excitement 
among our restaurant 
operators, servers 
and chefs to welcome 
the world. 

The North Lawndale Employment Network's campus in North Lawndale | TOM HARRIS
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An opportunity for the outside world to see inside Chicago

there’s nothing magical about these 
common-sense recommendations. 
�ese ideas would improve the 
lives of every Charlotte and Jamie, 
no matter where they live or what 
type of business they run.

As we welcome the DNC to our 
city, let’s also welcome the oppor-
tunity to rede�ne what’s possible 
when we invest in people and 
their potential to transform not 
only their lives, but also the com-
munities around them.

Chicago is an
unparalleled
convention host
This August, when more 

than 50,000 people gather 
here for the Democratic 

National Convention (DNC), the 
spotlight will be shining on Chi-
cago. It will be shining even 
brighter than the average con-
vention because 15,000 of those 
attendees will be members of the 
media.

Chicago is no stranger to large 
events. In fact, less than three 
weeks after the DNC, McCormick 
Place will host more than 100,000 
people for the International Man-
ufacturing Technology Show.

�at is the equivalent of mov-
ing the entire population of a 
midsize city into Chicago for �ve 
days. And we will do it �awlessly 
— like we do every other year for 
one of the largest trade shows in 
the world.

We are honored to host the 
2024 DNC and thankful to the 
Democratic National Committee 
for choosing Chicago. �e mas-
sive exposure that the DNC 
brings will be an opportunity to 
show the world what Chicago 
does best: host major conven-
tions, trade shows, sporting 
events, festivals and more, deliv-
ering incredible experiences for 
attendees with minimal local 
disruption and without incident.

�ese events are critical for 
our economy. Last year, meet-
ings and conventions across Chi-
cago welcomed 2 million attend-
ees and brought $2.6 billion in 
economic impact.

And after a successful DNC, 
our sales teams will use the 
publicity from the DNC to land 
even more events. �e direct 
impact of previous DNCs has 
ranged from $150 million to 
$200 million, but this exposure 
is where the real upside lies. Not 
only will millions of potential 
travelers around the world see 
the best of our city and its vi-
brant neighborhoods, but previ-
ous DNC host cities have said 
the long-term impact of future 
events choosing their city out-
weighs the direct economic im-
pact of the event.

�e immediate and long-term 
impact of the DNC will be sub-
stantial, and we are con�dent 
that we will deliver an outstand-
ing event, for all of the reasons 
that make Chicago the best big 
city in the U.S. for major conven-
tions:

We have expanded our hotel 
room capacity, with nearly 
10,000 new rooms added over 
the last 10 years, allowing every 
delegate to stay within city limits.

We have the largest and most 
�exible convention center in 
North America. �e McCormick 
Place campus is unparalleled, 

with 2.6 million square feet of 
space in four buildings, three ho-
tels with nearly 3,000 rooms, and 
a vibrant sports and entertain-
ment facility.  

We have a best-in-class, skilled 
and diverse workforce that al-
lows us to execute events seam-
lessly. Our union labor is rou-
tinely tapped by other markets 
because of their skills. And, 
across the board, Chicago is 
known for its collaborative, wel-

coming and accomplished hos-
pitality community.

We thank our partners across 
Chicago’s tourism industry — 
our restaurants, theaters, ven-
ues, museums, attractions, tour 
operators, and more — that con-
tinuously wow visitors.

We thank our police depart-
ment that knows how to execute 
major events. Our new chief, 
Larry Snelling, was a lead trainer 
for the NATO Summit, when the 
Chicago Police Department was 
widely praised.

And as long as protests remain 
peaceful, we think there is some-
thing more important that will 
shine on the global stage: our 
values.

We are welcoming of people of 
all races, genders and sexual ori-
entations. We stand, this year and 
for many more to come, as a city 
and state that accepts everyone.

So if you are a company or as-
sociation looking to meet in a 
welcoming city that knows how 
to produce big events, watch 
how Chicago puts on a spectacu-
lar DNC this summer.

Richard Gamble is interim 
president and CEO of Choose 
Chicago. Larita Clark is CEO of 
the Metropolitan Pier and 
Exposition Authority, owner of 
McCormick Place, Wintrust 
Arena, Hyatt Regency McCor-
mick Place and Marriott 
Marquis Chicago.

The Democratic Party will con-
verge on the Windy City in 
August to nominate its 2024 

presidential candidate. Alongside 
5,500 delegates visiting that week, 
Chicago will host approximately 
70,000 other visitors, including 
20,000 media members.

�e stakes for Chicago could 
not be higher: If this once-in-a-
generation event goes o� smoothly, 
it could burnish the city’s image and 
remind both its residents and those 
across the nation everything we 
have to o�er. I’m not talking about 
what goes on inside the United Cen-
ter — the Democrats will have to 
make their own case — but instead 
what happens around it, which is 
Chicago’s chance to reintroduce it-
self to the nation. But crime, vio-
lence or unrest in the streets would 
cinch the city’s reputation as a mod-
ern symbol of urban decay. It is the 
di�erence between the disaster of 
1968 and the success of 1996. Now 
city leaders must make the most of 
the opportunity.

Most Chicagoans see value in 
hosting large-scale events like the 
Democratic National Convention, 
according to a recent Harris Poll 
survey. Seven in 10 city residents 
(71%) agree that attracting major 
non-recreational events (confer-
ences and the like) would bene�t 
the area. And nearly half (46%) of 
city residents at least somewhat 
support hosting political events 
like the convention and presiden-
tial debates, while only a small mi-
nority (5%) strongly oppose. �ey 
have good reason to be support-
ive: Former Mayor Lori Lightfoot 
estimated that the convention will 
inject $150 million to $200 million 
into Chicago’s economy, though 
some question whether it will 
reach that number. 

Such a boost could strengthen 
residents’ opinion of Mayor Bran-
don Johnson’s administration — 
and he needs such help. A majori-
ty of city residents (58%) say that 
he is not doing enough to engage 
the private sector in revitalization 
e�orts. Similarly, more than half 
(56%) doubt that he will have a 

greater impact than his predeces-
sors on marginalized neighbor-
hoods. 

But the Democratic convention 
gives Johnson a rare chance to 
ramp up his e�orts in these regards. 
Host cities typically invest in large-
scale infrastructure projects in the 
months leading up to the event. 
When Chicago last hosted the Dem-
ocrats, when they nominated Presi-
dent Bill Clinton for a second term 
in 1996, then-Mayor Richard M. Da-
ley invested tens of millions of dol-
lars in the city, focusing on the West 
Loop and other still-developing 
West Side neighborhoods. �ese 
projects helped shape these neigh-
borhoods into the vibrant commu-
nities we enjoy today.

Local leadership hopes that the 
2024 convention will similarly have 
a lasting positive impact on Chicago 
and its residents. As in 1996, this 
year’s gathering is being held at the 
United Center. City leaders want all 
of Chicago’s 77 neighborhoods to 
economically bene�t from hosting 
the convention, not just the area 
around the United Center and Mc-
Cormick Place. To involve residents 
from across the city, the convention 
leaders launched a neighborhood 
ambassadors program to recruit 
12,000 volunteers citywide.

Improvements planned 
Johnson and other leaders plan 

a combination of infrastructure 
improvements and beauti�cation 
initiatives ahead of the conven-
tion. Proposals include updating 
areas around Chicago Transit Au-
thority stations, repairing side-
walks and crosswalks, increasing 
security resources, and strength-
ening cellular and internet service 
in underserved communities. 

Beyond physical improvements, 
the convention should generate sig-
ni�cant business for Chicago’s 
restaurants, bars, hotels and other 
local businesses. Lightfoot, who 
worked to secure the convention for 
Chicago, promised the city would 
feature minority- and women-
owned businesses throughout the 
week of the event. Tourism industry 

leaders also believe that it will im-
prove the city’s image nationwide 
and attract more visitors. 

�at is key. Our city has become 
synonymous with crime and hope-
lessness. We know there is a better 
story to tell. Now it’s up to Mayor 
Johnson to ensure that every as-
pect of city leadership is pulling in 
the same direction.

�is should be a moment of gen-
uine and deserved civic pride. If 
Johnson and other local leaders can 
e�ectively bring wide-scale im-
provements to the city, we may see 
increased support for hosting more 
large-scale events in the years ahead 
— not to mention increased interest 
in coming here. It’s one of those 
happy moments when good eco-
nomics and good politics resonate 
— hopefully to all our bene�t.

DNC raises the stakes for Chicago

William Johnson  
is CEO of �e 
Harris Poll, a 
global public 
opinion polling, 
market research 
and strategy �rm.

Non-recreational events

71%

29%

Do you agree or disagree with the 
following statement: “Attracting  
non-recreational events would 
bene�t the Chicagoland area.”

Source: The Harris Poll

A Democratic party in a Democratic city should be a moment for genuine 
civic pride  — if everything goes well
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Last year, meetings 
and conventions 
across Chicago 
welcomed 2 million 
attendees and 
brought $2.6 billion  
in economic impact.

The North Lawndale Employment Network's campus in North Lawndale | TOM HARRIS

Agree

Disagree
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Frank Lloyd Wright house in Kankakee is  
on the market for the �rst time since 1976
Built in 1900 as part of a pair of neighboring properties, the home is from the early days of the master 
architect’s career, before he went full-on Prairie style, and is priced at $779,000 | By Dennis Rodkin

Ahouse in Kankakee that 
Frank Lloyd Wright de-
signed early in his career, 

when he was on the cusp of revo-
lutionizing the architecture of 
our homes, is going up for sale 
for the �rst time since the mid-
1970s.

Built in 1900 as one of a pair 
of neighboring houses Wright 
designed for Warren Hickox 
and his sister Anna Hickox 
Bradley and their spouses, the 
house “fits into a turning point 
for Wright,” said John Waters, 
preservation programs manag-
er at the Chicago-based Frank 
Lloyd Wright Buildings Conser-
vancy.

At 33 years old, Wright was 
“working towards the simplicity 
and clarity” of the modern 
homes he would soon design, 
Waters said, but the architect 
hadn’t yet let go of Victorian 
homes’ steep pitched roofs.

Yet it’s unmistakably Wright’s 
work on the outside, with several 
broad overhanging roofs, their 
undersides lined with plaster 
and concentric banding, and 
many of its windows imprinted 
with a geometric pattern in the 
leading.

�e house, on Harrison Ave-
nue in a neighborhood of hand-
some vintage homes, has been in 
the hands of the Brown family 
since 1976, when they moved 
to Kankakee from Evanston, 74 
miles north. It hits the market 
March 14, priced at $779,000 and 
represented by Victoria Krause 
Schutte of @properties Christie’s 
International Realty.

Set on about three-�fths of an 
acre, the house is four bedrooms 
in about 3,300 square feet above 
ground, with a big basement.

Wright designed a hexagonal 
line pattern for the windows and 
then put them in two roughly 
hexagonal spaces, this one on 
the house’s east side and a mir-
ror image on the west, with the 
living room in between.

“�at pattern �oats across the 
walls inside” as the sun moves 
up through the sky, said Jennifer 
St. Clair, who was 15 when the 
Browns, her parents, bought the 
house.

Jim Brown was working for 
Roper, an appliance manufac-
turer, and commuted to Kanka-
kee from Evanston for a few years 
before getting tired of it. Fortu-
itously, the Wright house came 
on the market at about the same 
time, making it easy for his wife, 
Eve, who like him was a devotee 
of older homes, to commit to 
moving, St. Clair said. She’s not 
sure what her parents paid for 
the house.

�e ample woodwork on the 
interior had mostly been painted 
white, before the Browns’ tenure, 
St. Clair said.

�e Browns had woodwork in 
the living room stripped of paint 
to bring back the natural �nish 
Wright started with.

A set of art glass doors that 
originally opened to a large ter-
race faces the other Wright 
house on the block. At some 
point before the Browns it was 
taken down and replaced with a 
small enclosed porch.

�e listing photo doesn’t quite 
capture the sunny breadth and 
openness of this main space in 
the house. It’s three connected 
spaces: a wide living room with 
windows and doors along the 
south and the two hexagons on 
east and west, one seen in an 
earlier photo and the other, 
nearly identical but painted yel-
low.

‘An elegant space’
Wright designed “an elegant 

space,” Waters said. “Very light” 
despite what would have been 
signi�cantly more dark wood.

�e tall brick �replace is an 
element that would come to be 
more decorative in later Wright 
homes, with inglenook benches, 
brick arches and other artful 
details.

�at’s not to suggest this �re-
place is somehow lesser. With 
brick pillars between �anking 
plaster walls, it’s a handsome 
centerpiece of the space.

�e original wood �oors are all 
intact beneath the carpeting, 
and in some spaces upstairs it’s 

been pulled up to reveal the rich 
Georgia pine.

Glimpses of the two hexagonal 
spaces are at opposite ends, and 
just to the right of the �replace is 
a charming space Wright report-
edly liked to use when he was in 
the house.

Wright called the inviting nook 
near the front door his “social 
o�ce,” according to Paul St. 
Clair, the Browns’ son-in-law. 
With two houses underway here 
on Harrison Street and a growing 
clientele, the ambitious young 
architect would bring potential 
customers down to Kankakee to 
see his work and, while here, set-
tle in the nook to confer with 
them.

Sitting there, he could show 
them his use of art glass and 
wood trim (it would have been 
natural then, not white), not to 
mention a long view from those 
benches across the living room 
to more windows and, beyond, 
another house of his design and 
the Kankakee River.

�e turned spindles screening 
this nook and the staircase were 
also in the hexagonal rooms, at a 
smaller size. Wood screens show 
up in many later Wright homes, 
often with simpler shapes than 
these.

Although Jennifer St. Clair and 
her sister didn’t grow up in this 
house, she had a few teenaged 
years in it. Her bedroom faced 
east, with an uninterrupted view 
along the adjacent street.

“�e sunrise comes in through 
that window,” she recalled, “and 
at night car lights coming down 
the street would play o� the 
leaded glass. It was a nice show.” 
It’s likely Wright anticipated the 
e�ect of the sunrise, but not the 
e�ect of the headlights.

�e Browns’ house is at left, 
built in 1900 for Warren Hickox 
and his wife, Laura, and facing 
another Wright house, built the 
same year for Warren’s sister 
Anna Hickox Bradley and her 
husband, B. Harley Bradley.

Immediately to the right of the 
Bradley house is the Kankakee 
River, bending around the neigh-
borhood. It’s also visible from 
the Hickox house looking west.

Now an arts and education 
center open to the public, the 
Bradley house has a history that 
includes a sordid chapter in the 
1980s.

Prior to that, when the Browns 
moved in next door, the Bradley 
house was operating as a restau-
rant. Its patrons, St. Clair said, 
were among the people who 
would wander onto the Browns’ 
property, and sometimes right 
up onto the porch, to check out 
the Wright architecture.

‘Didn’t allow tours’
“My mother wanted this to be 

our family home,” St. Clair said. 
“I think that’s why she didn’t al-
low tours” and other public visi-
tations to the house over the past 
�ve decades. �at’s why there 

were few, if any, photos of the 
interior online in its listing.

�e boxy little porch is the 
uninspired replacement for an 
original terrace that reached out 
from the house with the same 
grace as the roofs.

Rebuilding that terrace is one 
of several possibilities that face 
the next owner. Another is the 
kitchen, last updated sometime 
before the Browns bought the 
house.

A new kitchen could be larger 
than this, incorporating some of 
the neighboring spaces, such as 
the breakfast room seen beyond 
the doorway.

Because those spaces are 
available and don’t really speak 
of Wright anymore, Waters said, 
“you can put in a new kitchen 
without undermining the archi-
tectural integrity of the house.”

Utilities are all in working or-
der, according to the home’s list-
ing agent, although they’re de-
cades old. While she, the sellers 
and Waters all say the house is 
entirely livable as is, it’s most 
likely a buyer will opt to have 
some or all of the work done to 
bring the house fully into the 
21st century.

Also ready for new ideas: the 
basement, complete with an-
tique formica �oor next to a 
1950s-esque bar. An advantage 
down here is that the basement 
was built at full height, unlike 
some vintage homes. Digging 
out the �oor isn’t needed.

�is house and the one next 
door went up 124 years ago, 
during what Waters says was “a 
fertile year for Wright.”

Wright had left Louis Sulli-
van’s architecture o�ce seven 
years earlier to set up his own 
shop and had designed some 
artful homes, including the 
Winslow house in River Forest 
and the Heller house in Hyde 
Park.

As the 19th century dissolved 
into 1900, Waters says, “Wright 
was busy.” He designed the 
Kankakee pair, a house in West 
Pullman with roof lines that look 
like an early draft of those on this 
house, and a house in Beverly.

All of those, Waters suggests, 
helped Wright get to the next 
step, “his �rst mature Prairie de-
sign,” the Ward Willits house 
built in Highland Park in 1902.

If so, that makes the house he 
designed for the Hickox family, 
which has been stewarded for 
half a century by the Brown fam-
ily, an important bridge for what 
was to come from Wright.
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Related: A rare Frank 
Lloyd Wright home hits  
the market in Michigan  
for $790K. I PAGE 23
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WBEZ hopes to capture younger, more diverse 
audience in shift toward digital programming
The station is in the middle of its spring 
pledge drive and says the focus on digital 
platforms is necessary for it to �ourish

WBEZ rolled out a new lineup 
of midday programs on March 4, 
days after announcing it would 
cut its two-hour local news talk 
show, “Reset with Sasha-Ann Si-
mons,” to one hour. �e change 
would allow the National Public 
Radio a�liate to focus on its dig-
ital audience, it said. But the new 
lineup does not have the local fo-
cus that “Reset” brings. It in-
cludes two one-hour nationally 
syndicated NPR programs: news 
magazine “Here & Now” and 
“Fresh Air,” co-hosted by Terry 
Gross and Tonya Mosley. In trim-
ming “Reset,” the station seems 
less focused on local program-
ming, but Tracy Brown, chief 
content o�cer for Chicago Pub-
lic Media, says that’s not the case.

“We’re creating content for a 
younger and more diverse audi-
ence,” Brown said. “�ose peo-
ple aren’t able to listen at that 
time of the day, either because 
they are at work or for other rea-
sons. �e majority of the people 
who have the capacity or the 
time to listen at that time of day 
are traditionally going to be your 
older listeners.”

WBEZ plans to use social me-
dia platforms Instagram and 
YouTube more and expand its 
reach through the morning “Re-
set” newsletter, which includes 
links to the show’s podcast, and 
the afternoon “�e Rundown” 
newsletter, which features links 
to Chicago Sun-Times and other 
news sources’ stories.

Larry Stuelpnagel, associate 
professor at Northwestern Uni-
versity’s Medill School of Jour-
nalism, Media, Integrated Mar-
keting Communications, said 
while he understands WBEZ’s 
focus on digital, he worries 
about the impacts on audiences 
that may reside in “digital des-
erts,” where there’s limited or 

no access to the internet.
“WBEZ, and public media in 

general, does a much better job 
of reporting about underserved 
communities than commercial 
operations do. And so, the 
question then becomes, what 
about these underserved com-
munities?” said Stuelpnagel. “It 
has the potential to not be a 
good thing for serving those 
communities (where) they have 
traditionally even set up bu-
reaus. . . .What’s going to hap-
pen to those? What’s going to 
happen to that reporting? So, 
there is concern there.”

According to its most recent 
annual report, the station’s audi-
ence is 48% white, 23% Hispanic 
and 18% Black.

Impact of broadcast cuts
Stuelpnagel cautions WBEZ on 

the possible impacts the broad-
cast cuts may have on audiences 
speci�cally on the South and West 
sides of the city. Data from the 
University of Chicago Data Sci-
ence Institute shows that house-
holds on the South and West sides 
are the most disconnected from 
the internet. Up to 40% of house-
holds lack internet in the least 
connected communities. WBEZ 
didn’t make any layo�s with the 
“Reset” cuts. �e station saw its 
programming expenses drop 
roughly $46,000 in �scal year 2023 
from the year before, tax forms 
show. While it costs more to run a 
locally programmed show versus 
a syndicated program, the station 
isn’t saving money from its deci-
sion to cut “Reset,” Brown said. 
Funds are being reallocated to-
ward digital e�orts.

WBEZ, which is a nonpro�t, 
launched its annual weeklong 
spring pledge drive on March 7. 
�e station receives the majority 
of its revenue from grants and in-
dividual support, or member-
ships. It’s not clear what the 

spring pledge drive’s fundraising 
goal is, but in past drives, goals 
have been several hundred thou-
sand dollars. As of the morning of 
March 12, the station said it still 
had around $360,000 left to raise. 
Pledges from the station’s mem-
bers account for approximately 
two-thirds of its budget.

WBEZ said public support al-
lows it to “focus on delivering 
more news.” It’s not clear what 
percentage of its fundraising 
comes from younger listeners. 
�e drift from local broadcast pro-
gramming contrasts with the goal 
of former Chicago Public Media 
CEO Torey Malatia, who dreamt 
of all-day local programming and 
was heralded as a trailblazer for 
changing the station’s format and 
introducing Chicago’s urban al-
ternative station Vocalo 91.1 FM. 
But as the local media landscape 
shifts, WBEZ’s focus on its digital 
platforms is what is necessary for 
it to �ourish, according to Brown. 
“Just like print on the newspaper 
side, the audience for print is 
dwindling while it’s growing on 
digital. If we are going to be re-
sponsible stewards of the future 

and really trying to maximize our 
audience opportunities, particu-
larly to grow younger and more 
diverse, we have to play more in 
that digital space,” Brown said. 
�e Chicago Sun-Times, which 
was acquired by Chicago Public 
Media in 2022, dropped its digital 
paywall that same year in an e�ort 
to increase readership. Chicago 
Public Media CEO Matt Moog 
told Nieman Lab that readership 
is up by roughly 500,000 people a 
week compared to last year, 
though delivery subscriptions 
dropped about 6% each year.

As a multiplatform news orga-
nization, Chicago Public Media’s 
goal is to serve its broadcast au-
dience and be responsive to lis-
tener habits, Brown said.

�e station recently did a read-
er survey to address topics its au-
dience wants to see more of, she 
said, adding that the Sun-Times 
allows the organization to have 
more local reporting on the digi-
tal side. Survey results are for in-
ternal use only, said Lucy Kim, 
chief advancement o�cer at Chi-
cago Public Media. 

Eyes are still on the organiza-

tion after its unprecedented 
acquisition of the Sun-Times, 
which maintains a separate 
newsroom from WBEZ. Chicago 
Public Media is actively looking 
for a new CEO to replace Moog, 
who announced in December 
that he’d be stepping down to re-
turn to his tech industry roots. 
Two other executives left their 
positions following Moog’s an-
nouncement.

“I hope it works out for them,” 
Stuelpnagel said of the move to 
cut local broadcast program-
ming. “I am wondering why they 
had to cut the local programming 
down and not take that extra 
hour of their local programming 
(to) re-harvest that in-depth as 
they say they’re going to do on 
the digital side. I consider them, 
and NPR in general, one of the 
most vital and accurate sources 
of information in the media land-
scape in America and Chicago.”

In its most recent tax �ling for 
�scal year 2023, which ended in 
June, Chicago Public Media re-
ported $38.7 million in total reve-
nue compared to $32 million for 
2022. 

yB Corli Jay 

WBEZ plans to use social media platforms Instagram and YouTube more and expand its reach through the morning “Reset” 
newsletter. | WBEZ

Private-equity �rm buys stake in Grant Thornton

Professional services giant 
Grant �ornton has opened the 
door to private equity, joining a 
recent trend of professional ser-
vices �rms making the move.

Investment group New Moun-
tain Capital, which manages 
about $50 billion in assets, has 
purchased a stake in the Chica-
go-based accounting �rm. While 
terms of the deal were not dis-
closed, the two companies in a 

press release referred to it as a 
“signi�cant growth investment.”

�e Financial Times reported 
the deal was for a majority stake 
in Grant �ornton. �e �rm's 
representatives declined to com-
ment on the size of the deal.

It’s the latest example of pri-
vate equity’s push into the pro-
fessional services sector, attract-
ed by accountancy's steady 
returns and the upside of higher 
margins on the faster-growing 
consulting side. �e deal also 

marks one of the service indus-
try’s largest �rms turning to pri-
vate equity.

“�e investment immediately 
enhances our value in the mar-
ketplace and enables us to ac-
celerate our current strategy,” 
Seth Siegel, CEO of Grant �orn-
ton, said in the press release. 
“We’ll enjoy greater scale, re-
sources and agility, while better 
positioning the �rm to make tar-
geted investments in talent, 
technology, infrastructure and 

enhanced capabilities.”
Last year, Grant �ornton laid 

o� around 300 U.S. employees, 
or about 3% of its workforce in 
the country, despite recording 
record revenue for its �scal year 
ending July 31, 2023. It an-
nounced revenue of $2.4 billion 
for that year, up from $2.3 billion 
the previous year, signaling that 
the expected industry freeze 
from a frenzied post-COVID 
surge may not have arrived.

In the press release announc-

ing the deal, Andre Moura, man-
aging director at New Mountain 
Capital, said “we look forward to 
working with Grant �ornton to 
invest further in technology and 
automation, talent and new ser-
vice line capabilities to achieve 
rapid growth — while maintain-
ing an unwavering focus on qual-
ity and client experience.”

Grant �ornton ranks No. 9 on 
Crain's most recent list of the 
Chicago area's largest account-
ing �rms.  

yB Brandon Dupré

The Chicago-based accounting company joins a trend of professional services providers taking such investments
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ADM needs more than a nutrition division 
revamp to �x $8 billion wipeout in value
It took just one day for the Chicago-based agricultural commodities trader to lose the amount following news of 
a probe into its accounting practices. Bouncing back will take a lot longer, as its strategy to diversify has faltered.

It took just one day for Archer 
Daniels Midland Co. to lose more 
than $8 billion in value following 
news of an investigation into its 
accounting practices earlier this 
year. Bouncing back will take a 
lot longer. 

�e storied agricultural com-
modities trader, which historical-
ly dubbed itself the “supermarket 
to the world,” has spent billions 
to grow its nutrition unit, the 
business that makes pet food and 
veggie burgers that’s now under 
scrutiny. But the strategy to di-
versify beyond corn, wheat and 
soybean trading — ADM’s sta-
ples — has faltered, with no obvi-
ous alternative in place.

To make matters worse, the cy-
cle for its core agricultural com-
modities has turned, with rising 
grain inventories sparking pre-
dictions of more price declines 
ahead. While ADM said on Tues-
day it’s taking aggressive steps to 
�x its nutrition business — slash-
ing product lines and mulling 
potential asset sales — investors 
may not be rushing to re-buy 
shares any time soon. ADM has 
only regained a fraction of its di-
minished market capitalization 
in the nearly two months since it 
disclosed the probe.

“ADM is going to have to show 
that the nutrition business can 
grow,” said Seth Goldstein, an 
analyst at Morningstar Inc. “�ey 
need to show pro�t growth and 
margin restoration back closer to 
what we saw in 2021, 2022.”

Chicago-based ADM has 
helped put the “big” in Big Food 
for more than a century. Grab a 
slice of bread in the US, a tortilla 
in Mexico or a pork dumpling in 
China, and the odds are good 
that the company or rivals Bunge 
Global SA, Cargill Inc., or Louis 

Dreyfus Co. — known as the 
ABCDs of crop trading — had a 
hand in it.

But as pro�ts for their tradi-
tional businesses started to 
slump about a decade ago, the 
trading houses pivoted. Cargill 
focused on growing in beef, 
Bunge sold under-performing 
assets and Dreyfus shrank and 
tried to move downstream.

ADM’s growth strategy cen-
tered around human and animal 
nutrition. It spent $3 billion to ac-
quire Wild Flavors GmbH and 
another $1.8 billion to take over 
animal-feed maker Neovia, the 
company’s largest-ever deals. 
But that bet has largely failed to 
live up to expectations, due in 
part to faltering demand for 
plant-based ingredients and ani-
mal feed.

For a while, Russia’s invasion 
of Ukraine, which sent grain 
prices soaring, boosted overall 
earnings, diverting attention 
away from nutrition. But an in-
ternal inquiry into accounting 
practices in the nutrition seg-
ment, sparked by a document 
request from the top US securi-
ties regulator, threw the unit into 
the spotlight again. A federal 
investigation has followed, with 
the company con�rming on 
Tuesday that some of its employ-
ees had received subpoenas.

“Nutrition has been a growth 
story for many years, and we cer-
tainly stumbled in 2023,” Chief 
Executive O�cer Juan Luciano 
said a call with analysts, citing a 
mix of market forces and compa-
ny missteps.

Probes by the U.S. Securities 
and Exchange Commission and 
the Department of Justice center 
around transactions between the 
nutrition business and other seg-
ments. After ADM’s own internal 
investigation, the company has 
reinstated some intersegment re-
sults for the past several years.

Operating pro�t in the nutri-
tion unit was reduced by 7% on 
average between 2018 and 2022, 
Morgan Stanley analysts said, 
“which we think is likely to be 
viewed as better-than-feared all 
else equal.” �e company also 
announced more share buy-
backs, which helped boost the 
stock by as much as 6.5% during 
intraday trading.

But returning to stock-price 
levels seen earlier this year will 
take a while. A number of inves-
tors won’t even be able to buy the 
shares before the investigation is 
fully concluded, said Sam Mar-
golin, a managing director at 
Wolfe Research LLC.

“Some investors have written 
into their proxies or their bylaws 
that they might be restricted from 
buying stock while the company 
is under investigation,” he said. 
“But also during the investigation 

the company is not able to an-
swer every question about the 
business directly. As long as 
that’s the case, there’s going to be 
a certain amount of investors 
who can’t buy the stock.”

ADM’s nutrition unit reported 
operating pro�t that tumbled 
36% last year, far worse than the 
single-digit declines in its other 
key businesses. �e segment also 
recorded a rare operating loss 
during the fourth quarter.

Luciano is now promising a 
turnaround for the beleaguered 
unit. He has cut the number of 
brands it o�ers customers by 
two-thirds and slashed individu-
al product o�erings by 17%, 
reducing production-line com-
plexity. �e company has also 
replaced the unit’s management 
team and ended its 50% joint-
venture in ADM Vland Biotech 
Shandong Co. Ltd., which makes 

human probiotics in China. ADM 
said it has hired third-party ex-
perts to �nd more ways to im-
prove the unit.

�e nutrition division still has 
an important role in ADM’s busi-
ness model, Luciano said. Still, 
the company constantly reviews 
its underperforming assets and 
has in the past opted to divest 
when it made sense, from its 
Bolivian oilseeds operations to 
its global cocoa business.

“We make sure that if there 
are some things that are self-
in�icted, we correct those things,” 
Luciano said. After that, ADM 
decides “whether they belong in 
nutrition, or they belong in an-
other part of ADM, or they belong 
outside ADM.”

“We’re in that process,” he add-
ed. “Nothing to announce today, 
but we continue to look at that 
very deeply.”

yB Gerson Freitas Jr., Isis 
Almeida and Anne Riley Moffat, 
Bloomberg

Grain elevators at the soybean processing facility at ADM’s West Plant in Decatur, Ill. | BLOOMBERG

Revolution will be the presenting partner of all 30- and 60-second timeouts, branded 
“Cold Time Outs,” the company said. | REVOLUTION BREWING

Revolution Brewing rolls out �rst partnership in women’s sports

Revolution Brewing is partner-
ing with the Chicago Sky to be-
come the WNBA team’s �rst o�-
cial craft beer sponsor for the 
upcoming 2024 season.

Revolution, the self-proclaimed 
largest independently owned 
brewery in Illinois, will o�er fans 
at Wintrust Arena its Hero IPA 
series — including the popular 
Anti-Hero IPA — as well as its new 
lager, Cold Time.

Revolution is already available 
at Wintrust Arena, the Sky’s home 
stadium, but the brewery promises 

to “become a noticeable presence 
on gameday” as the team’s o�cial 
sponsor, according to a press re-
lease announcing the partnership.

�at increased presence will 
include a branded “Hero Deck” 
seating section at Wintrust and in-
game scoreboard races featuring 
the brewery’s mascot characters.

�e Sky partnership is Revolu-
tion’s �rst in women’s sports. �e 
brand recently announced a new 
partnership with the Chicago 
Hounds, the rugby club that 
plays in Bridgeview, and re-
signed its deal with the Chicago 
Fire FC for a third year.

Revolution’s partnership with 
the Sky comes as the state’s craft 
beer industry continues to strug-
gle. Ten percent of the state’s 
breweries have closed in the 
past two years as taproom tra�c 
failed to return to pre-pandemic 
levels. Craft beer distribution 
has also decreased as consumer 
drinking habits have changed.

�e Sky’s home opener at Win-
trust is set for May 25 against the 
Connecticut Sun.

“We envision further champi-
ons and ever-more-broken doors 
in the visiting locker room,” the 
brewery posted on X on March 13.

The deal for the upcoming 2024 season makes the brewer the Chicago Sky’s �rst of�cial craft beer sponsor
yB Jack Grieve
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DOLCI AMORI
West Loop: 494 N. Milwaukee, Chicago, IL 60654
Lakeview: 3025 N. Clark St., Chicago, IL 60657
Gold Coast: 2 W. Elm St., Chicago, IL 60610
312-414-0955 • dolciamori.com

Dolci Amori, Chicago’s authentic Italian pastry 
shop founded by Napoli native Ciro Longobardo, 
blends traditional “Italian Pasticciera” and 
“Rosticciera.” Our top priority is always freshness 
and quality. Explore unique contemporary 
Italian pastries, pizzas and paninis crafted by 
our renowned team from Italy, led by a 40-year 
experienced Pastry Chef.

Discover the ideal spot for your next business 
lunch in the �nancial heart district: The Fillmore 
Italian Trattoria & Bar. Its inviting ambiance and 
delectable cuisine offer the perfect setting to 
impress clients or catch up with colleagues. 
Indulge in authentic Italian �avors and elevate 
your lunch meetings at The Fillmore.

THE FILLMORE 
120 W. Monroe St., Chicago, IL, 60603
312-312-2142 • �llmorerestaurant.com

CRAIN’S DINING AND 
ENTERTAINMENT GUIDE

BELLA NAPOLI 
1540 N. Roselle Rd., Schaumburg, IL 60195
847-519-7555 • bellawood�red.com

Bella Napoli takes inspiration from the kitchens 
of Naples, crafting the best wood�red Neapolitan 
pizzas in the Chicago suburbs along with 
many other unique chefs’ creations, paired 
with an innovative cocktailing experience and 
entertainment. Be the �rst to �nd a seat at 
the most gorgeous marble-topped bar in the 
Northwest area, overlooking the patio, open 
kitchen and deluxe wood�red oven.

Elevate your private dining experience at 
etta. The restaurant’s relaxed ambiance 
creates a professional yet inviting atmosphere, 
complemented by a diverse menu of wood-�red 
entrees, artisanal pizzas, handmade pasta and 
farm-fresh salads. Our team of attentive staff will 
ensure that every detail is taken care of, allowing 
you to enjoy your meeting, party or gathering.

ETTA 
Bucktown: 1840 W. North Ave., Chicago, IL 60622  
312-847-4614 • ettarestaurant.com 
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�e pension fund ultimately 
passed, sending the developer 
back to the market for a new capital 
partner to �nance Lincoln Yards 
after its two primary backers — 
New York-based J.P. Morgan Asset 
Management and Dallas-based 
Lone Star Funds — sought to sell 
their stakes in the project at sub-
stantial discounts, signals of their 
waning patience with the develop-
ment’s path forward.

Sterling Bay and Kayne Ander-
son executives met with city 
planning o�cials on Feb. 26 to 
discuss the Lincoln Yards project, 
a spokesman for the city’s De-
partment of Planning & Develop-
ment con�rmed.

Sources familiar with the meet-
ing said Kayne Anderson was 
gathering information about Ster-
ling Bay’s approved planned de-
velopment and the nature of the 
redevelopment agreement the de-
veloper struck with the city, which 
includes details of a tax-increment 
�nancing district meant to help 
back construction of new infra-
structure on the site. Kayne An-
derson and Sterling Bay did not 
indicate a partnership or new de-
velopment was imminent or pro-
pose any changes to the plan, 
sources said.

“�e recent meeting involved 
a basic discussion of zoning enti-
tlements and (redevelopment 
agreement) obligations for Lincoln 
Yards,” a planning department 
spokesman said in a statement.

A Sterling Bay spokeswoman 
did not respond to a request for 
comment. A spokesman for Kayne 
Anderson declined to comment. 
Industry publication �e Real 
Deal Chicago, which �rst reported 
news of the meeting, cited a state-
ment from Kayne Anderson not-
ing that the �rm would provide 
more information “on this process 
as there are updates to share.”

Among those involved in the 
meeting was Darren Sloniger, who 
stepped down last year as CEO of 
Naperville-based developer Mar-
quette. Marquette has developed 
apartment projects over the past 
several years in the Fulton Market 

District and on the city’s Near 
West Side. Sloniger, who did not 
respond to a request for comment, 
is said to be serving in an advisory 
role to Kayne Anderson.

Kayne Anderson has bet heavily 
on Chicago real estate in recent 
years, particularly in the medical 
o�ce sector, where it owns dozens 
of properties in partnership with 
Chicago-based Remedy Medical 
Properties. �e real estate �rm — 
whose parent company, Kayne An-
derson Capital Advisors, is based in 
Los Angeles — has more than $14 
billion in assets under manage-
ment across a mix of property 
types, according to its website.

Pitch to investors
As proposed, Lincoln Yards 

would include a mix of o�ces, resi-
dential units, retail and other uses, 
as well as towers rising as high as 
595 feet. Sterling Bay estimated in 
2019 that the project would gener-
ate 24,000 permanent jobs and 
serve as a massive tax boon to a city 
battling �nancial woes. 

�e developer’s recent pitch to 
prospective investors for Lincoln 
Yards has framed the project as a 
compelling opportunity to buy in 
at a remarkably low value and 
therefore get a higher return if the 
developer can bring its vision to 
life. Manulife Global Head of Real 
Estate Marc Feliciano, whose �rm 
is a development partner with Ster-
ling Bay on the project, told the 
Chicago Teachers’ Pension Fund’s 
investment committee last year 
that the price of entry was “as good 
as it gets from a historical perspec-
tive. . . .Nothing’s ever guaranteed, 
but I’ll go as far as saying it’s hard to 
lose money at this basis.” 

But the �nancial storm at Lin-
coln Yards goes beyond its �nan-
cial backers walking away. Com-
plicating matters is that Little Rock, 
Ark.-based Bank OZK has a $126 
million loan tied to a large chunk 
of Lincoln Yards’ northern portion 
that was slated to mature last sum-
mer, according to a presentation to 
Sterling Bay investors obtained by 
Crain’s. Sterling Bay told investors 
in that presentation that there 
were “no further extensions avail-
able” for the loan and that the de-
veloper was hoping to get Bank 
OZK — which has partnered on 

several Chicago projects — to 
“participate” in a plan to bring Lin-
coln Yards under a single owner-
ship entity rather than the previ-
ous split between Lone Star and 
J.P. Morgan Asset Management.

Sterling Bay appears to have 
bought itself time so far. Cook 
County property records show the 
developer and Bank OZK in No-
vember modi�ed terms of the loan 
to change the maturity date, 
though the new deadline to pay o� 
the mortgage was not disclosed. A 
Bank OZK spokeswoman did not 
respond to a request for comment.

Since winning City Council ap-
proval for Lincoln Yards in the 
waning days of Mayor Rahm 
Emanuel’s term in 2019, Sterling 
Bay has developed only a vacant 
life sciences lab building on the 
site at 1229 W. Concord Place. �e 
developer has been vying to begin 
major infrastructure work needed 
to kick-start other developments.

Sterling Bay CEO Andy Gloor 
publicly blamed former Mayor 
Lori Lightfoot’s administration for 
holding up �nancing that would 
have allowed the developer to be-
gin such infrastructure work. �e 
developer pitched Lightfoot and 
senior advisers in 2022 on a bond 
deal that would have raised hun-
dreds of millions of dollars 
through the Wisconsin-based 
Public Finance Authority to help 
�nance things like new roads and 
bridges, a proposal that needed 
city approval because the transac-
tion would involve the issuance of 
city notes backed by tax-incre-
ment �nancing proceeds.

Lightfoot eventually approved 
the deal, but only after rising inter-
est rates soured the economics of 
the proposed �nancing, according 
to Sterling Bay, which told 
Bloomberg last year that Lightfoot 
“put a brake on our entire project.”

Lightfoot last summer �red 
back, calling the developer’s 
comments “unfortunate and de-
monstrably false,” stating that 
Sterling Bay didn’t bring the city 
into the bond sale discussion un-
til after it had been fully negotiat-
ed with the PFA, forcing city o�-
cials to sift through hundreds of 
pages of documents to ensure 
Chicago taxpayers would not be 
put at additional risk.

LINCOLN YARDS
From Page 1

A 2022 aerial view of the Lincoln Yards site | CURT WALTZ/AERIALSCAPES.COM
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priced similarly.
“People are willing to spend a 

little more money living in a slight-
ly larger unit in the suburbs,” Tay-
lor said. “But $2,000 is a crazy 
number, and it’s probably here to 
stay.”

Suburban rents were up 5.4% 
year over year in the fourth quar-

ter of 2023, according to Integra, 
outpacing slower rent growth in 
downtown Chicago.

Heightened demand
Integra’s analysis attributed the 

heightened demand for apart-
ments outside the city in part to 
increased work-from-home �exi-
bility making living farther from 
employment centers more attrac-
tive. Taylor, who founded Com-
passpoint Development after 

stints at Minneapolis-based devel-
oper Opus Group and Chicago-
based apartment owner Equity 
Residential, said his apartment 
projects also provide a convenient 
location for people who work in 
the suburbs while also being close 
to the communities’ transit stops 
and downtown amenities.

“We’re just capturing demand 
for o�ce tenants while giving peo-
ple a shorter commute,” he said.

Each of the projects in Compass-

point’s pipeline will total about $40 
million to $50 million in develop-
ment costs, Taylor said. �e devel-
oper is still working on securing �-
nancing for the �rst project in the 
pipeline — something that’s been a 
challenge for the real estate indus-
try since interest rates hit record 
highs in 2023. 

Compasspoint’s completed proj-
ect in Des Plaines was �nanced 
with carpenters union money after 
the developer lost the original �-

nancing amid the COVID-19 pan-
demic in 2020. Taylor said the �rm 
is exploring conventional �nancing 
options as well as going back to the 
unions, which are motivated to 
keep their members working.

“I’ve never not been able to �-
nance a deal in pretty much any 
market, and the fact that I was able 
to do so during the pandemic 
shows that there’s an appetite still 
in the toughest of times to �nance 
projects,” Taylor said.

DEVELOPER
From Page 3

untapped potential — a new bev-
erage space, if you will.”

�e potential reward comes 
with risks. �e often-e�ervescent 
drinks are not part of the state’s 
recreational marijuana economy 
because the THC added into 
them does not come from weed. 
It is extracted from hemp, which 
is less regulated in Illinois than its 
more potent cousin. 

A 2018 federal law made it le-
gal to farm hemp around the 
country and sell it between 
states, a luxury that the marijua-
na industry does not share. Un-
der that law, hemp is legal if the 
plant’s THC content is less than 
0.3% when it is dry. Processors 
can create potent THC distillate 
by extracting from a larger vol-
ume of hemp plants. 

�e legality of infusing that 
THC into beverages and selling 
them in a taproom or liquor store 
are, admittedly, murky. �ere is 
no law in Illinois regulating or 
taxing the sale of hemp-derived 
THC products. One was intro-

duced last year, but its provisions 
are being negotiated. In other 
words: �e products are legal be-
cause they are not illegal. Craft 
breweries around the state are 
deciding that the potential of a 
new revenue stream is worth the 
risk of operating in an unregulat-
ed market.

“�e lack of regulation and 
guidance doesn’t create express 
authority to make this beverage,” 
said Ray Stout, executive director 
of the Illinois Craft Brewers 
Guild. “But it does create an at-

mosphere where people who are 
looking for alternative income 
streams may feel the reward 
would outweigh any potential 
enforcement action.”

Hopewell Brewing in the Logan 
Square neighborhood is one of 
them. �e eight-year-old brewery 
recently launched a THC-infused 
sparkling beverage that it calls 
Choom. �e 8-ounce cans have 10 
milligrams of THC. Hopewell also 
sells Choom Lite, with 3 milligrams 
of THC in the same size of can. 
Both drinks are nonalcoholic, have 
real juice and just a few calories.

�e drinks are sold at liquor 
stores and in Hopewell’s taproom. 

Co-founder Samantha Lee said 
the brewery has taken measures to 
mitigate the risks of operating in 
an unregulated market. It put a QR 
code on the Choom cans that links 
to a hemp analysis, and trained its 
employees on how to spot cus-
tomers that have had too much. It 
also worked with brewers who sell 
hemp-derived THC beverages in 
Minnesota, where such products 
are more regulated.

“We haven’t launched some-
thing like this before. For us, it’s 
worth it to risk this question mark 
we have around the regulation in 
order to be part of that initial ex-
citement,” Lee said. “It’s another 
way to be welcoming to folks who 
may not be drinking as much.”

Consumer behavior has changed 
in the four years since the pandem-
ic hit. Taproom sales — where the 
industry made 70% of its revenue 
pre-pandemic — did not fully re-
cover. Craft beer sales from distrib-
utors to retailers such as liquor 
stores and restaurants also de-
creased.

Many consumers are switching 
away from craft beer, turning to 
wine, spirits and ready-to-drink 
canned cocktails, or drinking less 
altogether and opting for nonal-
coholic options. Even with in�a-
tion factored in, nationwide in-
store sales of craft beer are down 
8.3% from two years ago, accord-
ing to data from market research 
�rm NIQ. In contrast, spirit-based 
ready-to-drink cocktail sales are 
up 49.9% during the same period. 

Nonalcoholic beer sales are up 
25.8%. 

Worsening matters is the mas-
sive debt load many breweries 
carry, taken on to survive the 
pandemic’s darkest days.  Others 
expanded just before the pan-
demic hit and must grow to reach 
that increased capacity.

�e almost 10-year-old Noon 
Whistle tripled the size of its 
Lombard brewery in 2019 and 
opened a second location in 
Naperville. �at was about two-
thirds complete when the pan-
demic hit in 2020.

With two locations and more 
brewing capacity, Noon Whistle’s 
revenue is growing, but it’s “just 
not what we expected,” Condon 
said. �e brewery has been 
launching new products to help 
boost growth, including hard 
seltzer and nonalcoholic spar-
kling hop water. Noon Whistle 
launched a CBD-infused spar-
kling water called Pause about a 
year ago and last month rolled 
out Pause+, it’s hemp-derived 
THC-infused water.

Three �avors
�e drinks have 2.5 milligrams 

of THC in a 12-ounce can. �ey 
come in three �avors: Wildberry, 
Tropicool and Lemon-Lime Lift. 

“People are looking for more 
options,” Condon said.

�ough craft brewers see big 
potential in the drinks, many re-
main prudent with their launch-
es. It’s a way to mitigate the risk of 

operating in an unregulated mar-
ket: Keep the revenue share of 
these beverages low, in case regu-
lation wipes it out.

At Church Street Brewing Com-
pany in Itasca, owner Lisa Gregor 
is hoping its new THC-infused 
drinks will be “one of the things 
that kickstarts” growth. �e brew-
ery is working on getting its dis-
tillers license and opened a small 
restaurant to help diversify reve-
nue streams. Gregor expects the 
THC-infused beverages to ac-
count for 5% to 10% of revenue.

“We’re just testing the waters 
right now,” she said. “We don’t 
want to go too fast.”

State Rep. La Shawn Ford, 
D-Chicago, introduced a bill last 
year that would regulate hemp-
derived THC products using Illi-
nois’ recreational cannabis law 
as a model. Sellers and producers 
of such products would need to 
be licensed, and the products 
would be taxed. �ere has been 
pushback, including from estab-
lished cannabis companies. �e 
bill, which sits in the rules com-
mittee, is being debated, Ford 
said.

Meanwhile, the unregulated 
industry continues to grow, said 
Bryna Dahlin, partner and chair 
of the cannabis industry group at 
law �rm Benesch.

“�is most likely already is a 
huge industry, and it’s only going 
to get bigger,” she said. “It’s going 
to be di�cult to put the genie 
back in the bottle.”

BREWERIES
From Page 3

early in the COVID-19 pandemic 
when the pit shut down and cus-
tomers found it harder to get 
large orders filled discreetly in 
the electronic marketplace as 
any moves they made were 
quickly mirrored by online com-
petitors.

“During the first few months 
when COVID hit and everything 
went electronic in March, April 
and May of 2020, a lot of custom-
ers complained . . . that they had 
to pay six or seven different pric-
es to get the same contracts 
done,” he said.

Post-pandemic, Cboe moved 
and improved its trading floor 
when the company relocated its 
headquarters within downtown 
Chicago. The new floor, which 
opened in 2022, is located at the 
Chicago Board of Trade building 
at 141 W. Jackson Blvd. Since 
that opening, the population on 
the floor has increased to around 
300 as trading firms boost the 
number of floor brokers and 
market makers working there to 

capture the rising volume.
“It has just grown in adoption. 

�e S&P 500 really has been the 
go-to barometer of the U.S. equi-

ties market.” Clay said. “We have 
always recognized that the �oor 
environment is really what sets us 
apart in terms of such great liquid-

ity and great price discovery.”
Cboe’s 10 trading pits on the 

seventh floor also offer open out-
cry trading in products including 

Russell 2000 Index and SPDR 
S&P 500 ETF Trust options, but 
volumes are much smaller.  

At Cboe’s larger rival, CME 
Group, open outcry trading has 
been reduced to just one pit, 
where about 75 traders handle 
around 1.5 million contracts of 
Secured Overnight Financing 
Rate (SOFR) options each day. 
CME’s pit also is located at 141 
W. Jackson.

Both trading floors sit just a 
few stories above what will be-
come a Chicago Board of Trade 
museum commemorating the 
storied days of open outcry trad-
ing.

But the demise of the pits 
has been exaggerated, said Paul 
Aronson, who trades S&P 500 
options at Cboe for Optiver.

“In 2001, I was the new guy, 
and people were telling me I was 
going to need to find a new job 
because the floor would be 
closed soon,” Aronson said. “It 
has been a kind of continuous 
theme throughout my career that 
the floor is going away, and it 
never has. All I’ve known is for it 
to maintain relevance and add 
value to the marketplace.”

CBOE
From Page 3

Post-pandemic, Cboe moved and improved its trading floor when the company relocated its headquarters within downtown 
Chicago. | CBOE

Many consumers are switching away from craft 
beer, turning to wine, spirits and ready-to-drink 
canned cocktails, or drinking less altogether 
and opting for nonalcoholic options.
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A rare Frank Lloyd Wright home hits 
the market in Michigan for $790K

One of the four Frank Lloyd 
Wright-designed homes in Kalam-
azoo is on the market in a deal that 
includes original furnishings and 
blueprints.

Seller David Gunther Wood, of 
Texas, listed his home in the Park-
wyn Village community of Kalama-
zoo’s Winchell neighborhood on 
March 6 for $790,000.

Realtors Fred Taber, of Jaqua 
Realtors in Portage, and Victoria 
Krause Schutte, of @properties 
Christie’s International Real Estate 
in Oak Park, Ill., have the listing.

�e four-bedroom, two-bath-
room dwelling was completed in 
1951 and is called the McCartney 
House after the original owners, 
Ward and Helen McCartney, who 
hired Wright to design it.

It comprises 1,671 square feet on 
an approximately 1-acre wooded 
lot. �e house itself has an unusual 
shape consisting of intersecting 
triangles, a layout Wright referred 
to as “experimental” when pre-
senting the plans to the McCart-
neys, according to writings by 
Helen McCartney published by the 
Frank Lloyd Wright Foundation.

Wood, who previously owned 
and restored another Wright home, 
said he and his partner are selling it 
because they were not able to de-
vote as much attention to upkeep 
as the property deserves.

“By not being there more than a 
week or two a year, it’s not fair to 
the house,” he said. “Being the 
owner of a Frank Lloyd Wright 
house, or any signi�cant architec-
turally designed house, there is 
constant work that needs to be 
done to keep the driveways clean, 
the sidewalks clean, leaves o� the 
roof … because you want the 
house to always look pristine. You 
never want defects in the house to 
develop over time because you’re 
not going to be there for another 
nine months.”

History of the property
�e home is one of eight Wright-

designed, Usonian-style houses in 
Kalamazoo County — four in 
Galesburg in �e Acres communi-
ty and four in Kalamazoo’s Park-
wyn Village.

Usonia is a moniker derived 
from the phrase “United States of 
North America” and was Wright’s 
preferred term for America, ac-
cording to a book of re�ections he 
published later in life. Usonian 
homes were Wright’s attempt to 

produce attractive, low-cost 
homes that most middle-class 
Americans could a�ord.

�e resulting designs, only 60 
of which were ever built, featured 
single-story structures with low-
peaked or �at roofs, cantilevered 
carports, built-in shelves and cabi-
netry, tall windows to let in sun-
light, radiant heat embedded in the 
�oors, and a central hearth.

A group of idealistic Upjohn sci-
entists pitched a plan to Wright in 
1946-47 to design a cooperative 
community of Usonian homes with 
jointly owned amenities and infra-
structure. �e group ultimately 
splintered into two factions — fam-
ilies who wanted to live in Gales-
burg and those who preferred 
Kalamazoo. Each group bought 
acreage, and Wright helped devel-
op the plan for the neighborhoods. 
He was in his 80s at the time.

Although Wright designed eight 
homes, many elements of the sub-
divisions never came to fruition. In 
Galesburg, a �fth home was added 
by Wright’s student Francis Willsey, 
and in Kalamazoo, other homes by 
di�erent designers sprang up to 
complete the neighborhood.

Taber, one of the real estate 
agents for this listing, said there 
are two schools of thought for 
pricing Usonian homes. Some 
people feel the list prices should 
factor in the historical value and 
connection to a famous architect 
like Wright, while others think that 

the homes should be kept a�ord-
able for middle-class buyers in 
perpetuity.

“�eir mentality is that, ‘Oh, 
those homes were never meant to 
be expensive,’ and it’s just odd to 
see that mindset,” given in�ation 
and the historical value of the 
properties, Taber said.

He and Krause Schutte said 
they tried to strike a balance, bas-
ing the list price for the property 
on its relative size compared to 
other Usonian homes, as well as 
acreage, setting and condition.

�e other two Wright homes on 
the market in Galesburg, the 
Eppstein and Pratt homes that are 
part of �e Acres, are priced at $4.5 
million for the pair because they 
are larger with more acreage, 
Taber said.

“�is (McCartney) home is 
smaller and has not been restored 
to the level that the Eppstein and 
Pratt have, either. Plus, the loca-
tion is di�erent,” Taber said.

Added Krause Schutte: “�e 
Acres is more rural, and there just 
aren’t as many people going 

through it.”
�e brokers said although 

they’ve hosted some showings — 
including for a docent at the 
Wright-designed Meyer May 
House in Grand Rapids — they 
have not yet received any written 
o�ers on the McCartney House.

Property records show Helen 
McCartney, who died in 2008, 
lived in the home for 54 years until 
2005, and it has had �ve subse-
quent owners.

�e Meyers family who ac-
quired it in 2012 began the resto-
ration process using the home’s 
original blueprints, and the next 
owner, Timothy Nakasawa, con-
tinued the work.

Wood and his partner bought 
the house in November 2021 for 
$425,000. �ey then invested thou-
sands of dollars into additional 
restoration projects, including re-
pairing and re-staining the exterior 
concrete blocks; restoring a 20-
foot section of the exterior screens, 
windows and doors to match the 
original blueprints; and installing 
a new hot water boiler system for 
the furnace and radiant heating. 
�ey also added a security system 
that will be included in the sale.

“�e new owner will just need to 
get a subscription with the local se-
curity monitoring company, but the 
hardware itself stays,” Wood said.

Wood also built triangle-shaped 
furniture for the home that match-
es designs provided in the original 
blueprints.

�e blueprints, along with all of 
the original built-ins, a pair of wa-
tercolor paintings by Helen Mc-
Cartney, the beds, sheets and 
towels, and the furniture Wood 
built, are included in the listing.

“�e original (triangle tables 
�anking the concrete wall) in the 
dining room, they are the originals 
to the house. Some of the other 
ones that are the smaller tables, 
like the end tables, co�ee tables 
for the sofa and freestanding table 
in the dining room, those I built 
and brought up there from Texas,” 
Wood said. “I learned a lot, fol-
lowed the blueprints and cut them 
to the exact dimensions and an-
gles that were in the blueprint.”

Standout features
During his ownership, Wood said 

he grew to appreciate the neighbor-
hood surrounding the home.

“�e biggest advantage is the 
neighbors,” he said. “�ey’re all 
very friendly, very easy to work 
with. I’m not the most social per-
son in the world, and so it’s nice to 
be able to be in Michigan and talk 
with the neighbors, walk the dog 
together — stu� like that.”

Last October, he was asked to 
host a local Boy Scout troop fund-
raiser, which was the only time he 
opened the home to the public.

“I worked with a docent, and the 
docent and I gave everyone tours 
of the house and gave them a little 
bit (of) the history,” he said.

Wood said he also appreciated 
the home’s private setting tucked 
away in a far corner of the subdivi-
sion, with the entire backside of the 
home facing the Asylum Lake Pre-
serve. Because there are so many 
windows, it’s easy to see wildlife 
and feel part of nature, he said.

“It’s a very pristine area to live in, 
either full time or part time,” he said. 
“It gives you the convenience of be-
ing close to the city and the services, 
but it also gives you the seclusion.”

yB Rachel Watson,
Crain’s Grand Rapids Business

It is one of four Usonian-style houses in 
Kalamazoo designed by the architect, and 
includes original furnishings and blueprints
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The four-bedroom, two-bathroom dwelling 
was completed in 1951 and is called the 
McCartney House after the original owners.
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Boring gets a bad rap. Boring may be a square, but boring 
matters. Boring is the fi rst step in any bold venture. Boring
calculus straps bold to a rocket and hurtles it into space.
Boring is the foundation for anything exciting we do. Boring
is necessary for unboring to be born. Boring is smart and 
steady. Boring does the math. Boring makes the plans.
Boring reads annual reports for fun. Boring may play it safe, 
but is that a bad thing? Boring is what the world needs.
Boring is exactly what you want in a bank. Boring isn’t sexy
or trying to be cool.  Boring doesn’t take unnecessary risks
with customers’ money. Boring is an incredibly valuable way 
of thinking. Boring makes anniversaries in Bora Bora happen.
Boring turns startups into companies people have actually
heard of. Boring builds communities that thrive. Boring put
a little aside for your son’s fi fth year of college. Boring had a 
feeling about him. Boring is there when you need it. Boring
may sound repetitive but only because it needs to be said.
Boring knows the simplest answer is usually the smartest one.
Boring may be a square, but that’s what makes boring brilliant
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